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Our goal, as researchers and as a Business 
School, is to create Knowledge with 
Impact – new knowledge that industry, 
government and community can apply 
to make our businesses, economy and 
society better.

As I reflect upon the year gone by, I’m 
pleased with how the Business School has 
fared. International and national rankings 
show we have solidified our position as a 
world-class business school and one of 
the finest in the country. 

The most recent Excellence in Research 
Australia (ERA) assessment and the 
associated Engagement and Impact 
Assessment (EIA) provide fresh evidence 
that UTS Business School is excelling in its 
mission to create high-quality knowledge 
that translates into practical impact for 
industry and society more broadly. 

The school achieved four 5's (a rating of 
‘well above world standard’) in ERA in the 
disciplines of Econometrics, Economic 
Theory, Marketing and Finance. As well 
as doubling the number of disciplines 
receiving this peak rating, we saw the 
average research performance of the 
Business School increase from 4.00 in 
2015 to 4.25 in 2018, indicating that the 
work produced here is, on average, ‘above 
world standard’.

These results place us in the top three 
business schools in the country, 
ahead of a number of the research-

intensive business schools within the 
‘Group of 8’ universities. 

Furthermore, we are one of the nine 
business schools in Australia to receive a 
‘high’ rating for impact in both Economics 
and in Commerce, Management, Tourism 
& Services in the EIA, providing further 
evidence that we are creating ‘Knowledge 
with Impact’.

Our international rankings also continued 
their upward trajectory. In 2018 we placed 
#68 internationally and #6 in Australia in the 
QS World University Rankings by Subject 
for ‘Social Science and Management’. In 
the Times Higher Education (THE) World 
University Rankings by Subject we were 
#134 globally for Business and Economics 
and #8 in Australia.

In terms of industry income – an indicator 
of our engagement with business – 
THE ranked UTS Business School #2 in 
Australia and just outside the top quartile 
globally. This unprecedented result is 
testament to the high-quality research 
Business School staff produce. 

A number of factors have played a 
significant role in the transformation 
of the Business School into a research 
powerhouse. By far the most important 
of them is the culture shift that has been 
witnessed in the last few years. Research 
has been identified as a key strength 
of the Business School, with a number 
of initiatives in place to embed this 
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strength in education, engagement and 
advancement activities, and to leverage 
this as a source of competitive advantage.

This report highlights some of the focus 
areas for UTS Business School, including 
its four Research Centres. The Centre 
for Health Economics Research and 
Evaluation (CHERE) and the Centre for 
Policy and Market Design (CPMD) are 
both considered research strengths for 
the Business School. Two relatively new 
research centres, the Centre for Business 
and Social Innovation (CBSI) and the 
Centre for Business Intelligence and Data 
Analytics (BIDA), were established in 2016 
to undertake research in these areas using 
a cross-disciplinary approach. You can 
read more about these areas of research 
and the people involved, in this publication.

I’d like to take this opportunity to 
congratulate those who were successful 
in the 2019 rounds of the Australian 
Research Council (ARC) and National 
Health and Medical Research Council 
(NHMRC) grants. Projects involving our 
researchers attracted funding of nearly 
$1.5 million from the ARC and nearly $5.6 
million from the NHMRC. 

Three projects involving Professor Tracy 
Taylor, Associate Professor Christine 
Eckert and Dr Jingjing Zhang, respectively, 
received funds under the ARC Discovery 
Projects scheme, while a project involving 
Professor Tony He was successful in 
the ARC Linkage Projects scheme. In 

NHMRC Project Grants, research involving 
Distinguished Professor Jane Hall, 
Professor Deborah Street and Senior 
Research Fellow Patricia Kenny; Professor 
Stephen Goodall; and Research Fellow 
Constanza Vargas Parada, respectively, 
secured support.

Our PhD students also make an important 
contribution to the intellectual vibrancy of 
the Business School. Quality candidates, 
quality supervision and a world-class 
training program mean, on completion of 
their degrees, our newly conferred doctoral 
graduates are snapped up by employers. In 
the past year, for example, they have joined 
the Nova Scotia Health Authority in Canada 
and the Commonwealth Bank of Australia, 
along with a number of universities here 
and overseas.

Congratulations, too, to the winners 
of our latest Research Awards: Adra 
Anthoney for Excellence in Research 
Support, Dr Helen Spiropoulos and Dr 
Sanjoy Paul for Excellence in Early Career 
Research, Associate Professor Jun Zhang 
for Excellence in Research Quality and 
Impact, and to Professor Simon Darcy 
who received the Distinguished Scholar 
Award. PhD candidate Eamon McGinn is to 
be applauded for his win in the Business 
School final for the Three-Minute Thesis 
(3MT) competition.

I truly believe, perhaps contrary to 
received wisdom, that research is a 
collective endeavour. Without the help, 

support, hard work and encouragement 
of many, we wouldn’t be able to achieve 
what we have in the past year. I’d like to 
thank both the academic and professional 
staff in the School for their enormous 
contributions. A big thank you to the staff 
in the Research Office here in the Business 
School – they are an outstanding group 
of people, and their contributions are 
too many for me to list. I would also like 
to thank the UTS Research Office and 
the Office of the Deputy Vice-Chancellor 
(Research) for all the help and assistance 
they provide us.

Naturally, our efforts in research remain 
a 'work in progress’ but we can be very 
proud of what we have accomplished. 
This publication highlights some of the 
key achievements of the Business School 
in the past year.

Professor Ashish Sinha 
Associate Dean, Research

uts.edu.au/staff/ashish.sinha
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Sex, drugs 
and bitcoin



Ground-breaking forensic finance 
techniques have been used to uncover 
evidence of significant use of bitcoin to 
conduct illegal activities, including drug, 
weapon and pirated software sales.

“The blockchain technology that underpins 
bitcoin holds significant promise for 
revolutionising many industries, but this 
sort of illegal activity risks stunting the 
adoption of this technology and limiting 
the potential benefits to society,” says one 
of the authors of the study, Professor Talis 
Putnins of UTS Business School. 

Professor Putnins and PhD student 
Jonathan Karlsen, along with a researcher 
from the University of Sydney, have 
tracked illegal bitcoin use worldwide using 
data from 2009 to 2017 with the aim of 
helping regulators understand the size of 
the task they face in attempting to monitor 
and regulate the digital currency.

The research found that close to half of 
all transactions in bitcoin are associated 
with buying and selling illegal goods and 
services, while about one in three bitcoin 
users is involved in such activity. 

“Users involved in illegal activity are very 
active in terms of buying, selling and 
trading, whereas legal users are largely 
buying and holding the cryptocurrency,” 
Professor Putnins says, explaining the 
difference between those two results.

In the paper ‘Sex, Drugs, and Bitcoin’, 
the researchers also reveal that about 
one quarter of the total dollar value of 
transactions in bitcoin is associated 
with illegal transactions.

“The FBI seizure of more than $4 million in 
bitcoin from the now defunct online drug 
marketplace The Silk Road provides some 
idea of the scale of the problem,” says 
Professor Putnins.

The researchers developed ground-
breaking methods for identifying illegal 
bitcoin transactions to undertake the 
research. Their starting point was tracing 
the activity of bitcoin users who had been 
caught by the FBI and other authorities 
while engaged in online criminal activity.

From tracking known criminal activity, 
the researchers then used two methods 
to quantify the extent of illegal activity, 
including that yet to be caught by authorities.

Professor Talis Putnins and Jonathan Ravn Karlsen

The first method involved analysing 
the trade networks of those known 
to be involved in illegal activity, using 
information ‘scraped’ from the dark web – 
an area of the internet that can’t be found 
using traditional search engines.

The second method was to uncover 
characteristics that distinguish users 
involved in illegal activity from those 
involved in legal activity. For example, the 
researchers measured the extent to which 
bitcoin users took actions to conceal their 
identities and trading records.

“A lot of people think bitcoin is highly 
anonymous and untraceable, that it 
is outside the view of regulators and 
authorities, but once you start digging into 
it it’s surprising how much sense you can 
make of it,” says Professor Putnins.

The techniques the researchers 
have developed can be used by legal 
authorities in surveillance activities. “In 
the hands of regulators or federal police, 
our methods potentially provide a lot of 
value in understanding what is going 
on – and cracking down on it,” Professor 
Putnins says. “More broadly, much of what 
we develop is transferable to analysing 
other blockchains.”

The paper describes how bitcoin 
has become the ‘PayPal’ of the dark 
web, which is estimated to contain 
approximately 30,000 domains.

“Most people don’t know what is going on in 
the dark web. Now we have hard facts to 
put to the picture, to inform policy making, 
regulation and surveillance.”

Sex, drugs, and bitcoin: How much 
illegal activity is financed through 
cryptocurrencies? 
Sean Foley, Jonathan Karlsen 
and Talis Putnins 
The Review of Financial Studies (2019) 
doi.org/10.1093/rfs/hhz015

uts.edu.au/staff/talis.putnins 

uts.ac/RavnKarlsen

Illegal activity 
risks stunting 
the adoption of 
this technology 
and limiting the 
potential benefits 
to society
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Professor Prabhu Sivabalan

Big data 
and better 

health Australia spends 
around $181 billion on 
health care, or $7400 
per person a year, 
according to the latest 

Australian Institute of Health and Welfare 
numbers, and the health sector employs 
more than one in eight Australian workers.

With such large sums and the health and 
wellbeing of millions of people involved, 
careful stewardship of health budgets 
is vital.

UTS Management Accounting Professor 
Prabhu Sivabalan has been working with 
NSW Health to examine how data science 
can be used to motivate and support 
better resource allocation and improve 
the way the state’s $20 billion health-
care budget is spent.

“The aim is not to lower costs in and of 
itself but to better understand why we’re 
spending what we’re spending, to ensure 
we’re all getting what we really need in 
order to do what health-care professionals 
must – serve the community,” says 
Professor Sivabalan.

Even small improvements in costing 
and resourcing can lead to greater value 
in the order of hundreds of millions of 
dollars across a health system like the 
one in NSW. 

“In our research group we’re passionate 
about looking at the data and making 
sense of it in ways that people working 
on the front line of health care are not 
able to do,” Professor Sivabalan explains.

“Data can reveal the relationships in 
the way societies relate to health-care 
services, and their impact on the bottom 
line. For example, does the weather play 
a role in the way patients present to 
emergency departments? And does the 

severity of the emergency admission have 
implications for the nature of costs and 
the length of stay of patients in hospitals?”

Data can also help make the case for the 
value of investing more in certain areas 
of health, such as preventive care or 
mental health services, so that patient 
admissions and therefore the costs of 
running hospitals in the long run might be 
better managed.

The ongoing partnership between 
NSW Health and UTS Business School 
has helped the department better 
conceptualise how resources are being 
consumed, so that it can understand what 
more might be accomplished within the 
available budget.

“Costing managers, management 
accountants and business managers 
across NSW Health have started to 
reflect on and apply health-care costing 
more actively, in their interactions with 
clinicians and other health administrators,” 
Professor Sivabalan says of the emerging, 
practical impact. “Our continued research 
and capability building workshops are 
therefore playing a role in increasing 
the awareness of clinicians and other 
non-accountants of these important 
resourcing issues.”

The work also has relevance for other 
health systems across Australia and is 
attracting interest nationally. 

With a number of factors putting pressure 
on health budgets – health inflation 
was 3.1 per cent in the year to March 31, 
compared with just 1.3 per cent for the 
overall consumer price index – the need 
for surgical precision when allocating 
health funds can only continue.

uts.edu.au/staff/prabhu.sivabalan
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Carbon 
labels could 

steer us to 
better food 

choices

Shoppers greatly 
underestimate the 
difference their food 
choices can make to 
climate change, but give 
them clear information 
on the label and they’ll 
favour items with a lower 
carbon footprint.

That’s the finding of research led by 
consumer psychologist Dr Adrian Camilleri, 
UTS Business School, with colleagues 
from Duke University in the US.

Dr Camilleri wanted to know how well 
consumers understood the carbon 
consequences of their food choices, as 
previous research had shown that people 
significantly underestimate the carbon 
emissions even from electrical appliances, 
where energy use is much more visible.

The study, published in the journal Nature 
Climate Change, asked more than 1000 
people to estimate the energy embedded 
in 19 foods and 18 appliances, and the 
amount of greenhouse gas emissions 
associated with them. 

The participants significantly 
underestimated energy consumption 
and greenhouse gas emissions for both 
electrical appliances and foods – but 
food was more severely underestimated.

“If you ask people to guess the difference 
between items such as beef and 
vegetable soup on the environment they 
say that beef soup is twice as bad, when 
in reality beef soup creates more than 
10 times the amount of greenhouse 
gases,” says Dr Camilleri.

“This is a bit of a blind spot. If someone 
wants to reduce their greenhouse gas 
emissions they might think to turn off 
the heater, drive less or fly less. Very few 
people think to eat less beef.”

Yet an estimated 20 per cent to 30 per cent 
of global greenhouse gas emissions come 
from food production, with beef and lamb 
the biggest contributors.

The researchers also looked at whether 
they could improve people’s perception 
of the environmental impact of their food 
choices through labelling. They presented 
120 people with a choice of soups to buy. 
When the soups had a carbon footprint 
label participants bought fewer beef 
soups and more vegetable soups than 
when no label was provided.

The research suggests the introduction 
of carbon footprint labels on food 
could be a simple intervention to 
increase understanding and reduce 
environmental impacts.

“The choices we make at the dinner table 
can have a significant impact on global 
challenges such as climate change,” 
Dr Camilleri says. “Our research shows 
that at least some consumers are keen 
to make that choice.”

Consumers underestimate the 
emissions associated with food 
but are aided by labels 
Adrian Camilleri, Richard Larrick, 
Shajuti Hossain and Dalia Patino-Echeverri 
Nature Climate Change (2019) 
doi.org/10.1038/s41558-018-0354-z

uts.edu.au/staff/adrian.camilleri

Dr Adrian Camilleri
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The choices we make 
at the dinner table can 

have a significant impact
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Dr Jingjing Zhang

This doesn’t tell you 
anything about the 
intensity of their 
preference, whereas 
our system factors 
that in

Is it time to change the way 
we vote? UTS researchers 
have been testing a new 
system of voting that provides 
politicians with a better 
way to gauge not only the 
public’s views but also how 
strongly they feel.

Rather than one vote per 
person, the system uses a 
bidding mechanism where, if 
you care strongly about an 
issue, you can buy extra votes. 
The catch is that the cost 
goes up quadratically – so the 
first vote is $1, the second $4, 
the third $9, with 100 votes 
costing $10,000.

“With referenda, people express a binary 
choice for a proposal – yes or no. This 
doesn’t tell you anything about the 
intensity of their preference, whereas our 
system factors that in,” says the Director 
of the Behavioural Lab at UTS Business 
School, Dr Jingjing Zhang.

Another feature of the system is that all 
voters receive a cash rebate equal to the 
average of the other voters’ payments. 
In this way, the system redistributes money 
from those who gain from the outcome 
to those who lose.

“A disadvantage of majority voting 
is that those who lose don’t get any 
compensation. For example, if the issue 
is a rezoning policy and this causes your 
house price to go down, you simply lose 
out, whereas the bid system provides 
some recompense,” Dr Zhang says.

The bidding mechanism could be useful 
from a local council level up to major 
issues decided in Federal Parliament. It 
could also be used in non-political settings 
where there are multiple people trying to 
choose between two alternatives.

Can we 
make our 

voting 
system 
better?

“While in the past Australia has only 
occasionally used referenda or 
plebiscites, such as the one on same- 
sex marriage, to gauge public opinion, 
a more effective voting mechanism 
would perhaps facilitate an increase 
in direct participation,” she says.

When Dr Zhang and her UNSW co-author 
first tested their bidding mechanism in a 
laboratory environment, they found that not 
only did it work well but when given a choice 
between standard voting and the bidding 
mechanism 90 per cent of the participants 
preferred the bidding mechanism.

Participants said they liked the cash 
rebate and they had a greater sense of 
control over their fate. With standard 
voting, they felt it was very unlikely their 
vote would be pivotal.

When Dr Zhang’s first paper was published 
in the esteemed economics journal 
Games and Economic Behavior, some 
people raised concern that the bid voting 
system would give the rich more influence. 
However, Dr Zhang says there is reason to 
doubt this.

“Buying an election is very costly, and 
the payments that are required imply 
substantial redistributions that benefit 
all.” The laboratory data showed that 
moderate voters benefit most under the 
bidding mechanism.

“The wealthy already extend influence via 
donations to political parties,” she notes. 

“These campaign contributions often 
represent wasteful rent-seeking of little 
or no social value.”

One man, one bid 
Jacob K.Goeree and Jingjing Zhang 
Games and Economic Behavior (2017) 
doi.org/10.1016/j.geb.2016.10.003

uts.edu.au/staff/jingjing.zhang

Behavioural Lab
The Behavioural Lab at UTS Business School offers state-of-the-art equipment and 
technologies to support researchers in testing theoretical models. It also provides 
practitioners with policy recommendations that have been thoroughly tested in 
controlled experiments.

uts.edu.au/about/uts-business-school/economics/uts-behavioural-laboratory
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 Indigenous consumers 
deserve better from 
financial services
The Royal Commission into Misconduct in 
the Banking, Superannuation and Financial 
Services Industry barely scraped the 
surface when it comes to the experiences 
of Indigenous peoples in their dealings with 
the sector, as it heard evidence of financial 
exclusion, particularly in relation to banking 
services and mis-selling of credit and 
insurance products.

In the wake of the commission, Professor 
Robynne Quiggin says evidence-based 
policy and more effective resourcing are 
needed to ensure financial institutions 
adapt their operations better to the day-to-
day circumstances of Indigenous people’s 
lives. She also argues there’s a need for 
stronger regulation and penalties to deter 
sharp practice and punish illegal conduct.

“For those of us who advocate for 
Indigenous consumers of financial 
services, it was both a relief and 
distressing to hear the evidence given 
at the royal commission,” she says.

Aboriginal and Torres Strait Islander 
peoples face barriers to accessing 
mainstream banking, credit, insurance 
and superannuation services, Professor 
Quiggin says. “That’s particularly true 
where the products and services are not 
fit for purpose, or where the services 
are inaccessible.

“We are also keen to improve the information 
about different financial products so 
consumers are better informed and can 
compare their options,” she says.

Professor Quiggin and colleagues are now 
undertaking research in Western Sydney 
to understand more about consumer 
behaviour in relation to pay day lending 
and “rent to buy” arrangements, which she 
says are often very costly for consumers. 

“The aim is to develop and test effective 
consumer information,” she says. 

The royal commission also heard evidence 
from Financial Counselling Australia that 
many Indigenous people live hundreds of 
kilometres from branches and in seeking 
physical access to financial services are 
likely to confront poor roads, unreliable 
transport and wet weather that may cut 
them off for months at a time.

Consumer advocates also spoke of 
language barriers where English is the 
third or fourth language spoken, with 
product features like interest rates and 
insurance premiums not clearly explained 
or well understood.

“Cultural and family or kinship obligations 
also need to be factored into products and 
services to meet the needs of Indigenous 
customers and members,” Professor 
Quiggin says. “Cultural and family 
obligations can provide a very effective 
financial safety net for Indigenous people 
in times of financial need. But sometimes, 
they can adversely impact by stretching 
the limited resources of particular people. 
These relationships need to be understood 
by front-line and policy staff.”

Professor Robynne Quiggin

For example, cultural obligations and 
extended family relationships need to be 
considered when superannuation is paid 
upon a person’s passing. “In the absence 
of a nominated beneficiary, proper respect 
for cultural and family relationships 
may require the superannuation be 
paid to someone other than the usual 
legally recognised beneficiaries. It may 
be, perhaps, an Aunt or Uncle who can 
appropriately distribute across the family,” 
she notes.

Some good work has been done, she says, 
such as a fee-free ATMs trial in remote 
areas, but more work is needed to address 
structural issues. “We need the sector 
to give a sustained commitment to being 
informed, innovative and willing to develop 
and resource effective options.”

Engagement in the economy depends on 
access to our financial services system, 
Professor Quiggin says. “Indigenous 
Australians have much to offer and much 
to gain from a suitably adapted system, 
relatively safe from predatory practices. 
We all hope the royal commission will 
bring renewed enthusiasm for informed, 
innovative adaptations that take 
Indigenous peoples’ circumstances into 
account and increase our participation.”

Read more in the Conversation article 
by Professor Quiggin 
uts.ac/IndigenousCustomers

uts.edu.au/staff/robynne.quiggin
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They had 
leaders and 
managers who 
were personally 
reflective, who 
understood 
what they were 
good at

Associate Professor Danielle Logue

A global study analysing 
entrepreneurial 
companies that have 
rapidly transitioned 
from startup to a 
turnover of more than 
$8 million a year has 

uncovered eight keys to successful growth.

The Growth Project analysed 45 companies 
across Australia, Pakistan, Canada, Israel, 
UK and the Netherlands, all of which had 
achieved more than 30 per cent year-over-
year growth for at least three years to attain 
turnover between $8 million and $200 
million a year.

Associate Professor Danielle Logue, who 
leads the Australian arm of the global 
project, says there has been a lot of 
attention here on incubators and startups 
but less on how to navigate the “scaling up” 
stage to build a high-growth business.

 The Growth Project’s insights are important, 
she says, because reviews of innovation 
in Australia have highlighted that the 
weakest link is management capability.

While the project is ongoing, initial 
findings identified eight important 
features that fast-growing companies 
have in common – factors that transcend 
industries, countries and cultures.

1  Begin with the end in mind: have 
clear long-term objectives 

2  Nailing it and scaling it: refine the 
business model, then scale up 
(and repeat the process)

3  Pivot with a purpose: when a business 
model is not working, pivot to a plan B

4  Let go as you grow: realise you can no 
longer do everything – hire, delegate 
and consult

5  People agility: hire the right people, 
especially those who can be fluid in 
their roles

Global study 
finds 8 keys 

to scaling up
6  Build scaffolding for growth: develop 

the structures, systems and processes 
needed to scale up

7  Cash rules: speed cash flow through 
the system – it is the oxygen that 
fuels growth

8  Targeted execution: develop a 
metric-driven culture and focus 
on key priorities

“CEOs and managers will be able to use the 
keys we have identified to ensure they are 
putting in place the principles needed to 
successfully grow their business,” says 
Associate Professor Logue.

The Australian companies in The Growth 
Project, overseen internationally by 
Professor Charlene Zietsma of Penn 
State University in the United States, 
were from regional areas as well as 
capital cities. They included innovative 
firms in traditional industries such 
as hospitality, mining, agriculture, 
construction, tourism and manufacturing 
as well as high-tech startups.

“Overall, what we observed was that these 
firms are great at managing innovation. 
This was because they had leaders and 
managers who were personally reflective, 
who understood what they were good 
at and what they were not,” Associate 
Professor Logue says. “We will continue 
analysing our data, comparing the 
Australian experience to other countries 
and generating further insights on how 
we can build management capability 
for innovation.”

Hear Associate Professor Danielle 
Logue talk about the Growth Project 
on ABC Radio 
uts.ac/ABCGrowthProject

uts.edu.au/staff/danielle.logue
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Distinguished Professor Jane Hall

What should the 
end of life look like?
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As Australia’s population ages, it’s an 
important question those nearing the end 
of life and the people who love and care 
for them are having to ask: How do we 
want to live our lives in those last months 
and weeks?

Distinguished Professor Jane Hall, of the 
Centre for Health Economics Research 
and Evaluation at UTS Business School, 
is leading a research project examining 
personal preferences for care at the end 
of life, along with community attitudes to 
what happens at this critical stage.

“This research focuses on the very 
important topic of care and quality of life 
at the end of our life,” Professor Hall says 
of the project funded by the National 
Health and Medical Research Council. 

“It will help ensure that health-care 
services provide the best support for 
patients and their families.

 “For people who are at advanced ages 
and have the sort of diseases where death 
is inevitable as a consequence of the 
disease, how do they want to live their 
lives? What will make quality of life the 
best possible for them?” she asks.

People’s preferences for health care and 
treatment when they are younger – for 
example surgery or intensive chemotherapy 
for cancer – are very different from the 
choices they might make at the end of their 
lives, particularly if they are frail due to 
multiple health conditions.

However, the current health system 
doesn’t always recognise these 
preferences, and interventions to prolong 

life can instead cause additional grief to 
patients and families. At the same time, 
those interventions impose significant 
extra costs to the system without 
improvements for patients. 

 “We know that a lot of health-care costs 
are incurred in the last 12 months of life 
and particularly in the last three months,” 
Professor Hall says. “But the question is, 
are we delivering the best care or the most 
appropriate type of care to people in those 
final stages of life.”

The project will survey middle-aged and 
older people in the community who are 
facing these types of decisions with 
elderly parents and other family members. 
It will attempt to quantify preferences 
based on different scenarios.

“We hope the findings will contribute to 
the public debate on end-of-life care, 
and to the education and awareness of 
health-care professionals in dealing with 
services,” says Professor Hall. “The bottom 
line is that if we are spending a lot of 
money on end-of-life care but we are not 
delivering the best deal for the patients, 
we should be changing.”

CHERE is a national and international 
leader in health economics, health 
services and health policy research. 

Professor Hall discusses end-of-life 
issues in this #think business futures 
podcast 
uts.ac/2SER_EndOfLife

uts.edu.au/staff/jane.hall

We hope the 
findings will 
contribute to the 
public debate on 
end-of-life care
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Dr Thomas Longden

Residents of Melbourne 
and Adelaide may be 
more at risk from death 
during an extreme 
heatwave than their 
counterparts in Sydney 
and Brisbane.

While the residents of 
Australia’s northern 
east-coast capitals 
may curse their sweaty 
summers, researcher 
Dr Thomas Longden 
has found that people 
in these cities were 

less likely to be caught out by an abrupt 
and extremely hot heatwave.

“While Sydney and Brisbane have hot 
summers, most of their summer days 
tend to be of a similar temperature and 
this assists people acclimatise to the 
heat,” says Dr Longden, from the Centre for 
Health Economics Resarch and Evaluation 
(CHERE) at UTS Business School.

“However, Melbourne, Adelaide and Perth 
have had extreme heatwave events with 
three-day average temperatures spiking 
up to 12 degrees Celsius above the 30-day 
average. These abnormal events are more 
likely to catch people out and mean they’re 
unprepared for the extreme heat.”

Such events were rarer in Sydney and 
Brisbane during the study period.

In the study, Dr Longden used data from 
the Australian Bureau of Statistics and 
the Bureau of Meteorology (BOM) to track 
daily temperature and mortality between 
2001 and 2015. 

He found the number of deaths during that 
period due to heatwaves was highest in 
Melbourne (with 1,283 deaths), followed by 
Sydney (768), Adelaide (549), Perth (532) 
and Brisbane (220).

Heatwaves 
more deadly 

for some 
cities than 

others

On a per capita basis, Adelaide was hardest 
hit, followed by Melbourne and Perth.

The study used a BOM measure, Excess 
Heat Index (EHI-A), that captures a lack 
of acclimatisation to hot temperatures by 
tracking the difference between the 3-day 
average temperature and the 30-day 
average temperature.

“A lack of acclimatisation is an issue due 
to the physiological impact on people’s 
thermoregulation,” Dr Longden says. It 
explains why some of the most deadly 
heatwaves occurred in places, like 
Melbourne, that tend to have more 
moderate average temperatures.

The study found the largest number of 
deaths occurred when the 3-day average 
temperature was more than 7 degrees 
Celsius above the 30-day average.

Dr Longden says the study will help us 
understand when health alerts should 
be triggered by weather events and help 
policy makers think about how they can 
help people adapt to rising heat. 

Measuring temperature-related 
mortality using endogenously 
determined thresholds 
Thomas Longden 
Climatic Change (2018) 
doi.org/10.3727/15259951
7X14878772869766

Temperature-related mortality 
and climate change in Australia 
Thomas Longden 
The Lancet Planetary Health (2019) 
doi.org/10.1016/S2542-5196(19)30016-6

uts.edu.au/staff/thomas.longden
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The study will help 
us understand when 
health alerts should 
be triggered by 
weather events



We still lack 
reliable data 
on questions 
like how many 
workers there 
are in the gig 
economy 



Associate Professor Sarah Kaine

There’s been a 
lot of hype about 
the ‘gig’ economy 
and its digital 
businesses linking 
consumers to 
services such 

as car hire and food delivery. But a new 
project aims to dig deeper to better 
understand the impact of “on-demand” 
labour not just on the economy but also 
for workers and policymakers.

Gig Watch, an independent platform 
developed by a team of researchers at UTS 
led by Associate Professor Sarah Kaine, 
aims to gather data and provide tools for 
gig workers, business and government, 
as well as other researchers. 

 “The gig economy has grown significantly 
over the past five years,” says Associate 
Professor Kaine. The OECD estimates that 
online platforms for information, goods 
and services now dominate the top 15 
of the world’s largest internet-based 
companies, while a European study 
suggests that one worker in 40 relies on 
the gig economy for most of their income.

“We have more and more services available 
at the tap of our phones – not just Uber but 
a rapidly growing range of digital platforms 
and apps used to connect workers with 
people wanting work done,” Associate 
Professor Kaine says. 

 “The gig economy is a key trend shaping 
the future of work, yet we still lack reliable 
data on questions like how many workers 
there are in the gig economy in Australia, 
who they are, what sort of work they’re 
doing and how their pay and conditions 
compare to those of other workers.”

Monitoring 
the gig 

economy
The danger is that policy for workers and 
platform providers is therefore being 
developed based on an “idea” of what’s 
happening, rather than on actual data 
about what’s really going on, she says.

Meanwhile, with gig economy businesses not 
always known for transparency, questions 
of trust have arisen among consumers. 

“The comprehensive data collected by Gig 
Watch will also shed light on the extent to 
which these concerns are justified or not,” 
Associate Professor Kaine says. 

The researchers will collect data on 
measures such as hours worked, rates 
of pay, superannuation and insurance, 
as well as information about particular 
markets for gig work. 

As well as teasing out the economic 
and social implications, this will help 
policymakers understand whether 
employment and labour market policy 
settings need to be adjusted, Associate 
Professor Kaine says. 

The researchers are also talking to 
gig economy participants about the 
development of a rating system for 
digital labour platforms.

“The gig economy is technology-based and 
that’s kind of ‘hip’, so it seems to people 
like it must be a good thing – but that’s not 
necessarily the case,” Associate Professor 
Kaine says. “We want to understand both 
the good and the bad.”

Keep an eye on the project: 
gigwatch.com.au

uts.edu.au/staff/sarah.kaine
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Reputation produces a 
premium, not just a halo
Consumers are willing to pay more for 
products that not only have the features 
they want but also are delivered by 
businesses with a good reputation, new 
research has found.

The study by Associate Professor Paul 
Burke, Professor Grahame Dowling and 
Dr Edward Wei puts a price on reputation 
and explores the trade-off between a good 
reputation and extra product features.

It reveals that a company evaluated by 
consumers as better than its competitors 
in terms of corporate reputation 
commands around a 9 per cent premium 
for its products, and an even higher 
premium when there are desirable 
extra features.

“The impact of corporate reputation on 
consumer choices is substantial compared 
to the competitive advantage offered by 
varying product features,” says Associate 
Professor of Marketing and Deputy Director 
of the Centre for Business Intelligence and 
Data Analytics (BIDA) Paul Burke.

“Marketing managers need to be 
concerned about corporate reputation 
not only because it builds loyalty and trust 
but also because product features appear 
more valuable, so consumers are willing 
to pay more,” he says.

The research focused on consumers in 
the market for televisions. The televisions 
were made by Sony, Panasonic or Toshiba.

Corporate reputation encompasses 
a range of dimensions including how 
people feel about the company, the 
quality and innovativeness of its 
products, its workplace environment 
and workforce, its vision and leadership, 
its financial performance and its social 
and environmental responsibility.

Conversely, brand damage occurs 
when companies become embroiled in 
scandals and crises such as financial 
corruption, leadership failure or 
environmental destruction.

In the study, participants were first asked 
to give an evaluation of the corporate 
reputation of each of the TV makers.

Separately, they were asked to choose 
between televisions based on fairly 
standard features such as warranty, price 
or size, and in addition by novel features 
such as backlight control or dynamic 
range control.

The research showed consumers were 
willing to pay extra for a product with 
important features and a good brand 
reputation, but less willing to pay 
a premium for products with novel 
features regardless of reputation.

For example, in the case of screen size, 
consumers were willing to pay $121 more 
for a television that was 55” over one 
that was 50”. This amount increased by a 
further 22 per cent to $147 for a company 
that was one standard deviation higher on 
the corporate reputation measure.

Associate Professor Paul Burke

The impact 
of corporate 
reputation on 
consumer choices 
is substantial

“Corporate reputation is not something 
that can be readily controlled by marketing 
managers, but it is definitely something 
that should command their attention,” 
says Associate Professor Burke.

“Companies need to work hard 
to communicate that they are 
environmentally and socially responsible, 
support good causes, have a positive work 
environment, and excellent leadership and 
financial performance, and do their best 
to mitigate brand damage,” he says.

The relative impact of corporate 
reputation on consumer choice: 
beyond a halo effect 
Paul Burke, Grahame Dowling 
and Edward Wei 
Journal of Marketing Management (2018) 
doi.org/10.1080/0267257X.2018.1546765

uts.edu.au/staff/paul.burke 
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Associate Professor Marco Navone

Our results reveal 
the struggle and 
cultural bias facing 
female artists

A study of 2 million art auction sales 
across 40 years has revealed that works 
by female artists attract prices that are 
more than 40 per cent lower than those 
for works by men, on average.

Even when auction results for “stars” like 
Leonardo da Vinci were removed there was 
still a large discount, the researchers found.

“We looked at sales of artworks by 69,000 
individual artists. Even when we took away 
sales over $1 million – the Rembrandts and 
the Picassos – there was still a 20 per cent 
discount for female artists,” says Associate 
Professor of Finance Marco Navone.

“Our results reveal the struggle and cultural 
bias facing female artists in getting 
recognition and true compensation for 
their work.”

The researchers from UTS Business 
School, UNSW Sydney, the Luxembourg 
School of Finance and the Erasmus 
School of Economics examined 1.9 million 
auction transactions in 49 countries 
between 1970 and 2016. They found a 
42.1 per cent price gap between male and 
female artists across all sales.

To understand the influence of cultural 
perceptions of gender, the researchers 
looked at auction prices in conjunction 
with measures of gender inequality around 
the world, including the percentage 
of women in parliament and women’s 
enrolment in higher education.

They found the price gap for female 
artists was greater in countries and in years 
with greater gender inequality, and that the 
price gap decreased as gender inequality 
decreased. This suggested cultural 
attitudes towards women were a key factor.

To further understand the reasons behind 
the price difference, the researchers 
conducted two experiments. In the first 
experiment the researchers asked 1000 
people to guess the gender of the artist 
for 10 works, half of which were painted 
by women, then rate how much they 
liked the paintings on a scale of 1-10. 
This allowed them to measure whether 
perceived gender might affect a person’s 
appreciation of the work.

The results showed participants were 
unable to accurately guess the gender 
of the artist by looking at the painting. 
However, artworks perceived to be 
painted by women were rated lower by 
participants who were male, affluent and 
visited galleries.

In the second experiment, the 
researchers showed 2000 people a 
painting with either a male or a female 
artist’s name randomly assigned and 
asked them to rate the painting. To avoid 
associating fake artist names with real 
paintings, the researchers “created” the 
paintings using an artificial intelligence 
application that converts 
a photo into a painting.

Most people rated the artworks equally. 
However there was one category, 
wealthy individuals who visit art galleries 
frequently – people who would typically 
buy art at auction – that gave the painting 
a lower rating when it was associated with 
a female name.

These results reveal the struggle 
female artists face, Associate Professor 
Navone says, and suggest policies to 
reduce gender inequality might improve 
outcomes for them.

Is gender in the eye of the beholder? 
Identifying cultural attitudes with 
art auction prices  
Renée Adams, Roman Kraeussl, 
Marco Navone, and Patrick Verwijmeren 
SSRN (2017) 
dx.doi.org/10.2139/ssrn.3083500

uts.edu.au/staff/marco.navone

Art buyers put 
a price discount 
 on women artists
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Associate Professor Peter Siminski

Australians pride 
themselves on having 
a classless society, 
where wealth is 
determined not by how 
rich your parents are 
but by your own efforts. 
However new research 

– for the first time 
using actual income 
numbers from two 

generations of Australians – paints a less 
egalitarian picture.

Associate Professor Peter Siminski and 
his study co-authors delved into data 
from the Household Income and Labour 
Dynamics Australia (HILDA) survey, which 
has followed a sample of Australian 
households for 18 years, to gain insights 
into what is known as income mobility.

The research found that people born into 
low-income families in “the land of the 
fair go” do not move easily into higher-
income bands later in life.

The study also suggests that family 
structure – who you’re married to, when 
you have children and how many you have – 
matters when it comes to income mobility.

“We have greater mobility than US citizens, 
but less than in Scandinavian countries,” 
says Associate Professor Siminski.

The researchers put a number on this 
using a scale of zero to one, where 
0 means people’s incomes have no 
relationship to those of their parents and 
1 means advantage or disadvantage is 
completely transferred.

The result was not as close to the zero 
end of the scale as some people might 
expect, with the researchers estimating 
the intergenerational “elasticity” of 
income in Australia at 0.4 on their scale.

 Income 
mobility in 
 the land of 
the fair go

Some might argue that if there is a high 
level of inequality in society – a big gap 
between rich and poor – this is simply a 
reflection of effort, that those with high 
incomes have worked harder or are more 
productive. However, intergenerational 
income mobility – not just the gap 
between rich and poor in one generation – 
is important to consider because it’s more 
closely related to equality of opportunity, 
according to the research.

The research also found that family makeup 
plays a role in income mobility. When 
researchers measured household income, 
not just individual income, they found 
greater persistence of income advantage 
or disadvantage between generations.

While an individual born into a low-income 
family may later experience income 
mobility, this could be ameliorated if they 
then marry someone in a low-income band 
or compounded by marrying someone in 
a higher-income band.

Aside from being central to the concept 
of fairness, there are strong economic 
reasons for equality of opportunity being 
a desirable social outcome.

“Society is better off if someone who has 
the potential to achieve great things is able 
to develop their skills and talents and fulfil 
that potential, thereby contributing to the 
economy. It’s also better for social cohesion,” 
says Associate Professor Siminski. 

“It’s important for governments to tackle 
disadvantage at an early stage, in schools, 
and to facilitate broad access to higher 
education, so income advantage 
isn’t entrenched.”

Direct measures of intergenerational 
income mobility for Australia  
Chelsea Murray, Robert Graham Clark, 
Silvia Mendolia and Peter Siminski 
Economic Record (2019) 
doi.org/10.1111/1475-4932.12445
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There are strong 
economic reasons 

for equality 
of opportunity



They desperately want to 
give back and contribute 
to their new country



 Refugees 
 integrating 
well in regional 
Australia
You might be forgiven for thinking that 
refugees have a hard time settling in 
Australia, given some headlines, but 
a study of the settlement outcomes 
of recent arrivals from Syria, Iraq and 
Afghanistan suggests a warmer welcome.

A research project funded by the 
Australian Research Council is tracking 
the resettlement experiences of Syrian 
and Iraqi refugees from the Syrian conflict 
as they seek to rebuild their lives here 
and overseas. The ARC project aims to 
highlight best practices in refugee support 
here and around the world so they can be 
applied to policy and programs in Australia 
and internationally. The work here will 
focus on refugee families in three states.

More than 230 families in NSW, 
Queensland and Victoria have been 
interviewed – and 650 individual family 
members including children surveyed - in 
2018, making it the largest and most recent 
study of refugee settlement in Australia.

The first data analysis of 155 newly arrived 
adult refugees and 59 children who settled 
in Queensland, in suburban Brisbane and 
in regional Logan and Toowoomba has 
been released.

Professor of Social Economics Jock Collins 
says the overwhelming majority of these 
families felt the arduous journey from 
Syria and Iraq had been worth it – 85 per 
cent of those surveyed believed they had 

found a neighbourhood that was a good 
place to bring up children, for example. 
The children displayed a strong sense of 
belonging, he says, despite early feelings 
of loss and isolation.

Some 68 per cent of the refugees 
surveyed in Queensland overall – and 
81 per cent of those in Toowoomba – 
reported it was “very easy” or “easy” 
to make friends in Australia.

Another indication of the “warmth 
of the welcome” in regional Australia 
was the finding that about half of the 
immigrants in Queensland – and 60 
per cent in Toowoomba – found it 

“very easy” or “easy” to talk to their 
Australian neighbours.

He expects the responses to be even 
better when he and his co-researchers 
from Western Sydney University and the 
University of Sydney will visit the families 
again this year and in 2020, as part of the 
three-year study. 

The exception in the latest interviews 
was Logan, however, where refugees 
reported a lower level of ease talking 
with neighbours than in the other areas. 

“Previous research has found a complex 
array of factors creates a different 
experience for refugees in Logan, which 
was one of the most disadvantaged 
municipalities in Australia in 2016,” 
Professor Collins says.

Professor Jock Collins

The researchers found that being able to 
communicate with neighbours and other 
people was high on the list of critical 
needs of the refugees they interviewed.

Since most had arrived in the past 12 
months, a key challenge was improving 
their English language skills. Most wanted 
more opportunities for conversational 
English and workplace English to help 
them gain employment. But this was 
a catch-22 for many: the new arrivals 
needed to keep applying for jobs and 
attend English classes, but they couldn’t 
do both at the same time.

Professor Collins says the adult refugees 
were unanimously thankful to the 
Australian government and people 
for giving them and their families 
the opportunity for a new life. They 
desperately want to give back and 
contribute to their new country, he 
says. But most hadn’t yet found a 
job in Queensland. Those in regional 
Toowoomba fared worse than those in 
Brisbane but most of the Toowoomba 
residents expressed a desire to stay in 
the community.

Settlement outcomes of refugee 
families in Australia 
uts.ac/SettlementOutcomes

uts.edu.au/staff/jock.collins
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Australia’s not-for-profit sector faces 
a major challenge when it comes to 
measuring impact – it’s increasingly 
vital to securing and retaining funding, 
but most organisations have neither the 
budget nor the capacity for it.

“In my role as CEO of Australia’s only banking 
service dedicated to the not-for-profit 
(NFP) sector, I have the immense privilege 
of meeting and getting to know countless 
not-for-profit organisations,” says Andrew 
Cairns, CEO of Community Sector Banking. 

“One theme that continually comes up in our 
conversations is the challenge many not-
for-profits have in measuring their impact 

– what to measure, how to measure it and, 
importantly, how to afford it.”

So, Community Sector Banking and 
UTS Business School are partnering to 
build a free Social Impact Measurement 
Toolbox to help NFPs. On an open, digital 
platform, it is being developed to include 
online courses, forums, questionnaires, 
interactive templates and a repository of 
verifiable and validated measures. 

“This will allow not-for-profits to design 
programs according to best practices,” 
says Associate Professor Bronwen Dalton, 
Director of the Master of Not-for-Profit 
and Social Enterprise Management 
Program at UTS Business School, who is 
working with Community Sector Banking 
on the project. 

A UTS survey of 122 not-for-profit 
executives found 90 per cent identified 
the capacity to measure impact as 
a strategic priority. That’s for good 
reason, says Cairns. Donors want to 

“see the data” for assurance that their 
investment is paying off, delivering real 
benefits for those in need.

“It’s also crucial to helping not-for-profits 
understand the impact they’re making, to 
strengthen their programs, or to refocus 
their attention,” he told Pro Bono magazine.

Associate Professor Dalton notes that 
“small, lean and dynamic not-for-profits 
often have the greatest impact of all – they 
know their communities and are closest 
to those in need”. But without support to 
measure outcomes and secure funds, this 
part of the sector might be diminished, 
and their knowledge and contribution to 
local communities lost.

“This project aims to democratise access to 
impact measurement to level the playing 
field,” she says. “Together, Community 
Sector Banking and UTS can help build a 
sector where not-for-profits are funded on 
their capacity to make a difference, rather 
than on their capacity to pay consultants 
or their ability to pull staff away from the 
front line.” 

“The fact is, every not for profit working in 
the community today needs to measure 
impact,” says Cairns. “Along with UTS, 
we’re committed to helping make the 
playing field for funding fairer, to ensure 
that funding goes to those with the 
capacity to deliver great change. It’s 
about not only strengthening the sector 
but also our communities and the most 
disadvantaged among us.”

Two free courses are already available 
on UTS Open:

Measuring Social Impact and Measuring 
Social Impact 2: Evaluation Methods 
open.uts.edu.au

communitysectorbanking.com.au

uts.edu.au/staff/bronwen.dalton

Associate Professor Bronwen Dalton

Helping NFPs plug 
the measurement gap

We can help 
build a sector 
where NFPs are 
funded on their 
capacity to make 
a difference
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The United Nations 
values sport 
as a vehicle to 
improve lives in 
disadvantaged 
communities and 
promote peace, 

but it’s grassroots programs rather than 
mega-events like a Football World Cup 
that can make the biggest difference.

“With vast sums spent on a World Cup 
there’s a perception that it also brings 
automatic benefits to developing 
countries, but that’s not the case,” 
says Associate Professor of Sports 
Management Dr Nico Schulenkorf.

“Hosting a World Cup might lead to 
better sporting facilities and upgraded 
infrastructure but research shows 
there’s no automatic flow-on effect 
to improved social and economic 
conditions,” he says. “It’s only when 
events and sporting programs are 
combined with specific social initiatives 
that benefits are seen.”

Associate Professor Schulenkorf attended 
a United Nations meeting on leveraging 
sport for development and peace at the 
UN headquarters in New York last year that 
brought together 10 experts from around 
the world to examine key research, best 
practice and policy.

The General Assembly subsequently 
adopted a resolution promoting the 
importance of sport as a unifier and 
calling on organisations to collaborate 
to maximize the potential of sport to 
contribute to achieving the 2030 Agenda 
for Sustainable Development.

The UN’s aim is to harness sport for its 
sustainable development goals (SDGs), 
including eradicating hunger and extreme 
poverty, improving health and wellbeing, 
increasing access to education and 
fostering peaceful, inclusive societies.

Associate Professor Nico Schulenkorf

Sport for 
development 

and peace
Associate Professor Schulenkorf’s 
research focuses on both the design 
of sport-for-development projects and 
measurement of the effectiveness of 
those projects in social, economic, cultural 
and health-related outcomes.

He has been involved in sport-for-
development and health promotion 
programs in countries such as the Pacific 
Islands, Sri Lanka and Israel, working with 
local and international NGOs, government 
agencies, sport associations and ministries.

“In the Pacific Islands there are high levels 
of obesity, with related health problems. 
In this situation sport projects are used 
not only to address health problems 
through physical activity but also to 
communicate the benefits of a healthy 
lifestyle and social wellbeing,” he says.

He has also helped develop peace-building 
projects in Sri Lanka with Sinhalese, Tamil 
and Muslim communities, and in Israel with 
Jewish and Arab communities.

“Sport provides a common element, and 
this allows for meaningful contact and 
engagement so social networks can 
develop,” he says. “Those partnerships 
are longer and more sustained than those 
made at a World Cup event – they are 
experienced not for a few days or weeks 
but for years. What makes a difference 
is targeted programs that aim to achieve 
lasting development outcomes from the 
outset and not those that magically hope 
for a legacy to arrive.”

Leveraging sport events to maximize 
community benefits in low- and middle-
income countries  
Nico Schulenkorf and Katie Schlenker 
Event Management (2017)  
doi.org/10.3727/15259951
7X14878772869766
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What motivates 
company 

directors when 
the time comes 

to sell?



Company directors may be motivated 
more by securing their own future than 
achieving the best price for shareholders 
when their company is acquired 
under what is known as a scheme of 
arrangement, research suggests.

In Australia there are two ways an 
organisation can acquire another publicly 
listed organisation: one is a scheme of 
arrangement and the other is a takeover.

A study led by Professor of Accounting 
Martin Bugeja compared 108 schemes of 
arrangement and 155 friendly takeovers 
completed for ASX-listed firms between 
2000 and 2011. 

The research revealed that significantly 
more target company directors ended 
up sitting on the board of the acquirer 
in a scheme of arrangement (24 per cent 
at the end of the first financial year after 
acquisition) than after a takeover 
(16 per cent).

While the study didn’t determine 
“causality” between scheme use and 
director appointment, the researchers 
say the results raise an issue for 
regulators to consider.

“The policy issue we address is the 
appropriateness of directors accepting 
inducements targeted to their self-
interest in return for facilitating a scheme 
of arrangement,” the study says.

Earlier research by Professor Bugeja and 
colleagues indicated shareholders of 
target firms were receiving up to 40 per 
cent less for their shares when schemes 
of arrangement were used.

Professor Martin Bugeja

The more recent research in turn shows 
that the more target company directors 
are appointed to the new board, the lower 
the premium achieved for shareholders. 

“With a takeover, the acquiring company 
can go straight to shareholders if they 
want – bypassing management. With 
a scheme of arrangement the target 
company has to be on board, so it gives 
directors more bargaining power relative 
to the bidding firm,” Professor Bugeja says.

What’s more, the study found that 
appointing more target directors did 
not result in better performance for the 
company down the track.

A decade ago the federal government, 
through the Capital Markets Advisory 
Committee, concluded there was no 
disadvantage to shareholders by having 
two different mechanisms of acquisition. 
However, the new research tells a 
different story.

Professor Bugeja says the way to avoid 
potential disadvantage is to more closely 
align the two sets of mechanisms, to ensure 
shareholders are treated the same whether 
a takeover or scheme is involved.

Choice of acquisition form in Australia 
and the post-takeover employment of 
target firm directors on the acquiring 
firm board 
Martin Bugeja, Raymond da Silva Rosa, 
HY Izan and Susan Ngan 
Accounting and Finance (forthcoming) 
doi.org/10.1111/acfi.12307

uts.edu.au/staff/martin.bugeja

It gives directors 
more bargaining 
power relative to 
the bidding firm
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Paddock to 
plate policy 
makes food 

go a long way Business 
events have 
long been 
recognised 
as an 

important part of the tourism industry 
for their ability to increase visits to 
the destinations in which they’re held. 
However, researchers are starting to 
document the benefits of convention 
centres beyond visitation.

Associate Professors Deborah Edwards 
and Carmel Foley have now examined the 
impacts of Australia’s largest integrated 
convention, exhibition and entertainment 
venue, the new International Convention 
Centre (ICC) in Sydney, and in particular its 
Feeding Your Performance (FYP) program.

Under the program, ICC Sydney partnered 
directly with NSW suppliers not only to 
ensure its guests received fresh produce, 
from paddock to plate, but also to 
contribute to the sustainability of local 
and regional small food suppliers in NSW.

The two researchers examined the 
impacts of the ICC food and beverages 
supply chain, finding that it extended 
well beyond Sydney and represented a 
direct investment of millions of dollars 
in NSW farmers and producers. 

Their case study provided information 
on the initial benefits of the new 
program, both for suppliers and for 
the broader community through its 
support of sustainable environmental 
practices, economic development 
and social contributions. 

Associate Professors Deborah Edwards and Carmel Foley

This represented 
a direct investment 
of more than 
$4 million 

According to the research, in 2018 – 
the first year of operation for the new 
development in Darling Harbour – ICC 
Sydney delivered $8.3 million to the 
NSW economy through its food and wine 
purchases. This represented a direct 
investment of more than $4 million in a 
network of more than 85 NSW producers 
and farmers. 

Overall, delegates attending events at 
ICC Sydney generated $785 million in 
direct expenditure in the state in its 
first year of operation.

“Through its creation of a local supply 
chain, ICC Sydney is fostering significant 
employment opportunities and business 
growth across NSW,” Associate Professor 
Foley says. The FYP program was also 
making broader community contributions 
in terms of sustainability and social 
impact though reduced waste, for 
example, and supporting the food rescue 
charity OzHarvest.

JMIC Value of Meetings Case Studies 
Series, ICC Sydney: Feeding your 
performance evaluation one year on  
Carmel Foley, Deborah Edwards, 
Bron Harrison and Anja Hergesell  
uts.ac/JMIC 

uts.edu.au/staff/deborah.edwards-1

uts.edu.au/staff/carmel.foley
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Centre for Health Economics 
Research and Evaluation 

chere.uts.edu.au

CHERE is a national and international 
leader in health economics, health 
services and health policy research.  
Its research focuses on six main themes: 
economic evaluation and health 
technology assessment; quality of life; 
the health economics of cancer and 
its care; health policy analysis and 
evaluation; ageing; and the use of stated 
preference techniques in health-care 
decision making. The centre has attracted 
research from government and industry, 
and through the peer-reviewed grants 
process of funding bodies such as the 
National Health and Medical Research 
Council (NHMRC) and the Australian 
Research Council (ARC).

CHERE has fostered an active program 
of capacity building, continuing to 
attract and develop new researchers in 
the field of health economics through 
its PhD program and visiting scholars 
program. This has contributed not only 
to the breadth of research conducted at 
the centre but also to the pool of people 
available to engage in applied, policy-
relevant health economics research in 
Australia and internationally.

 Research 
 Centres

4242
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Centre for Policy and 
Market Design 

cpmd.uts.edu.au

Market Design is about the study of why 
some institutions are successful, and how 
to mend those that fail. The Centre for 
Policy and Market Design is an innovative 
hub for research, teaching, networking and 
practical advice. Members from various 
disciplines within UTS Business School 
combine their different backgrounds and 
expertise in a single centre to facilitate 
synergistic research collaborations, 
broaden the fields of research and 
expertise, and work with external 
organisations including businesses, 
policymakers and government agencies.

Business Intelligence & Data 
Analytics Research Centre

bida.uts.edu.au

BIDA solves business problems through 
data-driven solutions and its researchers 
are working on multiple Australian 
Research Council and industry projects in 
areas such as transport, energy, labour, 
environment and health economics. 

The centre’s main focus is modelling 
of individual or organisational decision 
processes via revealed preference 
data or stated choice experiments. 
This type of research investigates why 
people or organisations choose one 
product, service or project over another 
– something that’s not as straightforward 
as it seems. This then supports better 
business decisions and policymaking 
based on what people value.

Recent work has involved helping a state 
government consider which projects to 
fund in regional areas, and a study of labour 
market drivers with a view to helping school 
leavers choose career paths.

Centre for Business and 
Social Innovation

cbsi.uts.edu.au

CBSI brings together researchers 
from multiple fields to provide a 
unique perspective on innovation that 
integrates the technical, the economic 
and the social. The aim is to nurture a 
culture of innovation, social justice and 
environmental responsibility in Australia.

The centre operates as a hub where 
researchers from UTS Business School 
engage with members of other university 
faculties to conduct innovative research 
on: The Future of Organisations in Society; 
The Future of Work, Organising and 
Enterprise; and The Future of Innovation 
and Innovative systems.

CBSI has a reputation for its capacity 
to draw on the worlds of scholarship, 
policy and practice and has become an 
influential voice in Australia. In particular, 
CBSI is unique among Australia’s 
university-based research centres 
because its staff not only produce high-
quality, policy-oriented research but also 
have held senior positions externally and 
remain engaged with practitioners. 

CBSI seeks to influence the national 
agenda as to how innovation can build 
a stronger and fairer society and how 
organisations can drive projects for 
social purpose.

4343
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Women’s professional sports teams 
in Australia have experienced rapid 
expansion in the past few years, and 
a new research project aims to ensure 
this growth is sustainable .

“Women have waited a long time for many 
of the historically men’s team sports to 
offer a professional career path for the 
women’s game,” says Professor of Sports 
Management Tracy Taylor.

“Now with the rapid rise of 
professionalisation, these teams 
are grappling with the inclusion of 
women-specific needs, both for on-field 
performance and off-field support, in areas 
such as adequate child-care provision 
and pregnancy clauses,” she says.

The project, led by Professor Taylor and 
funded by a $267,000 Discovery Grant 
from the Australian Research Council 
(ARC), will examine the way women’s 
professional sport is structured, valued 
and managed, both on and off the pitch.

Including collaborators from Victoria 
University and Griffith University, the 
research team aims to examine women’s 
leagues in AFL, cricket, football, rugby 
league and rugby union, which all operate 
in association with men’s competitions.

“There’s a lot of passion and enthusiasm 
around women’s sporting leagues, as well 
as high expectations about how quickly 
they will grow, but there is a danger in 
growing too fast,” says Professor Taylor.

“In North America the women’s 
leagues were expected from day one 
to be drawing large crowds, getting 
sponsorship and performing at an 
incredibly high level – and were sold as 
just the same as the men’s game – and 
that led to unrealistic expectations and 
the closing of some leagues.”

The researchers plan to interview 
contracted athletes, coaches, managers 
and administrators about their experiences, 
and then co-design strategies and 
policies to improve the support and playing 
experiences of women.

“This project provides an opportunity 
to explore what success looks like for 
women’s professional leagues, and in 
the process create a new model that 
will position Australia globally at the 
forefront of changing approaches to 
women’s professional team sport,” 
says Professor Taylor.

Teams are grappling 
with women-specific 
needs, both for on-field 
performance and 
off-field support 

Winning in women’s 
professional sport
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Understanding and overcoming 
confusion in consumer financial 
decisions

Associate Professor Christine Eckert

with Professor Susan Thorp (USyd), 
Associate Professor Fedor Iskhakov (The 
Australian National University), Julie Agnew 
(College of William and Mary, Virginia)

$660,000

This project aims to develop consumer-
centred approaches to reducing the 
harmful effects of confusion in financial 
decisions by studying superannuation 
investment and home loan decisions 
where confused choices are individually 
and collectively costly. The outcomes 
of this project include new models of 
complex financial decisions and a better 
understanding of where confusion arises 
and the effects it may have. Decreased 
confusion will raise financial wellbeing 
and help communities become more 
resilient to financial shocks.

uts.edu.au/staff/christine.eckert

Wicked defaults: How to overcome 
the dark side of choice architecture

Dr Jingjing Zhang

with Professor Andreas Ortmann (UNSW), 
Professor Tom Wilkening (The University 
of Melbourne), Professor Dmitry Ryvkin 
(Florida State University, USA)

$174,000

This project aims to investigate how 
defaults and product complexity 
might be used to exploit consumers 
in environments like private insurance 
where consumers are prone to making 
systematic errors. Defaults are used to 
nudge individuals into socially beneficial 
actions such as increasing their 
retirement savings and joining organ 
donor lists. However, in the hands of 
firms, defaults can also be used to exploit 
consumers by encouraging choices 
that help the firm but disadvantage 
consumers. The project intends to study 
experimentally whether exploitation 
can be reduced via competition and 
reputation building systems based on 
consumer feedback.

uts.edu.au/staff/jingjing.zhang

Reconfiguring women’s professional 
sport – on and off the pitch

Professor Tracy Taylor

with Professor Clare Hanlon (Victoria 
University) and Emeritus Professor 
Kristine Toohey (Griffith University)

$267,000

This project aims to develop a model that 
reconfigures how women’s professional 
sport is structured, valued and managed. 
Expected outcomes include the 
development of a new model of women’s 
professional sport, advancing knowledge 
of inclusive gender relevancy at the 
individual, team and organisational 
levels. The adoption of strategies and 
policies to improve the support and 
playing experiences of women would 
position Australia globally at the forefront 
of changing approaches to women’s 
professional sport.

uts.edu.au/staff/tracy.taylor
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Reshaping superannuation practice 
in Australia using big data analytics

Professor Tony He and Professor 
Guandong Xu

with Jian Pei (Simon Fraser University, 
Canada), Edmund Brownlow and Todd 
Stevenson (Colonial First State Limited)

$415,893

This project aims to reform 
superannuation investment practices 
in Australia, using sophisticated 
data analytics and machine-learning 
techniques, combined with economic 
modelling and quantitative finance. 
The project will try to understand the 
broad characteristics of Australian 
superannuation investors and their 
practice from a ‘big data’ perspective. 
It is expected that the insights arising 
from this project will contribute to 
safeguarding the future of Australia’s 
superannuation schemes and better 
financial security at retirement.

uts.edu.au/staff/tony.he1

uts.edu.au/staff/guandong.xu

Community Preferences for Care 
at the End of Life

Distinguished Professor Jane Hall, 
Professor Meera Agar, Professor Deborah 
Street, Patricia Kenny, and Professor 
Jane Phillips

$516,397

For increasing numbers of Australians, 
end of life is marked by progressive illness 
and reliance on hospital treatment rather 
than supportive and palliative care. This 
project will explore community attitudes 
to and preferences for care at the end 
of life, including the place of treatment, 
the type of interventions given, the place 
of death and the burden on family. This 
project will help improve services and 
policy to provide better quality of life for 
patients and their families.

uts.edu.au/staff/jane.hall

uts.edu.au/staff/meera.agar

uts.edu.au/staff/deborah.street

uts.edu.au/staff/patricia.kenny

uts.edu.au/staff/jane.phillips

Memoir: A multi-national 
randomised factorial placebo-
controlled trial with embedded 
mechanism evaluation of 
memantine and graded motor 
imagery for complex regional 
pain syndrome

Professor Stephen Goodall

with Associate Professor James McAuley 
(UNSW), Associate Professor Sylvia Gustin 
(UNSW), Professor Andrew McLachlan 
(USYD), Professor Sallie Lamb (University 
of Oxford), Professor Niels Birbaumer 
(University Tübingen), Professor Herta 
Flor (University of Heidelberg, Germany), 
Professor Martin Lotze (University of 
Greifswald, Germany), Doctor Neil 

O’Connell (Brunel University, London), 
Doctor Hopin Lee (University of Oxford)

$2,309,382

Complex Regional Pain Syndrome is 
the most distressing and disabling of 
all chronic pain conditions, with 75% of 
sufferers reporting suicidal thoughts. No 
treatment is supported by high-quality 
evidence, meaning that people with CRPS 
often seek unproven and dangerous 
interventions. The researchers have 
conducted a series of pilot studies on 
the two most promising interventions 
and are now ready to combine them in a 
randomised controlled trial.

uts.edu.au/staff/stephen.goodall

Melanoma Margins Trial-II: A Phase 
III, Multi-centre Randomised 
Controlled Trial Investigating 1cm vs 
2cm Wide Surgical Excision Margins 
for AJCC Stage II Primary Cutaneous 
Melanoma (MelMarT-II)

Constanza Vargas Parada

with Professor Michael Henderson 
(University of Melbourne)

$2,766,611

Primary melanomas (PM) are routinely 
excised with a wide margin to prevent 
recurrence. For patients with higher-risk 
PM, there is debate as to the extent of the 
excision margin. The researchers propose 
a 1cm margin will achieve equivalent 
survival outcomes to the recommended 
2cm margin for patients with higher risk 
PM, while improving quality of life and 
reducing costs to the community. This 
trial will benefit patients worldwide, 
influencing care, clinical practice and 
treatment guidelines.

uts.edu.au/staff/constanza.vargas

ARC Linkage NHMRC

The Australian Research Council (ARC) is an independent body that advises the Australian Government on research matters and administers the National Competitive Grants Program. 
Its Discovery funding program supports fundamental research for the development of new ideas, while the Linkage Program promotes national and international collaboration and 
research partnerships with government, business, industry and end users.

The National Health and Medical Research Council (NHMRC) is the Australian Government’s primary health and medical research funding agency. 4747
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Food Agility Cooperative 
Research Centre 

foodagility.com 

The Food Agility CRC is a $150million+ 
innovation hub that is creating new digital 
technologies and services to benefit the 
Australian agrifood industry. 

Its partners include agrifood 
businesses, technology companies, 
research institutions and government 
organisations, together representing a 
broad cross-section of the food value 
system. That brings diverse perspectives 
to the table and a system-wide lens on 
challenges in the fresh and processed 
food supply chain.

UTS Business School’s Associate Dean 
(Research), Professor Ashish Sinha, is 
leading the School’s involvement with 
the CRC, particularly around the research 
themes of:

1.  ‘Trusted Food Systems’ that will help 
leverage Brand Australia

2.  ‘Dynamic Business Models’ to link 
demand and the supply side of 
food markets

3.  New models of governance that use 
digital data to better manage risk 

Cooperative 
Research 
Centres
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Digital Health Cooperative 
Research Centre

digitalhealthcrc.com 

The Digital Health CRC believes research 
and innovation in digital health offers 
Australia significant economic and business 
development opportunities and has great 
promise for better health. The CRC aims to:

 – improve the health and wellbeing of 
hundreds of thousands of Australians

 – enhance the value of care

 – reduce adverse drug-reaction events

 – save the Australian health system an 
estimated $1.8 billion

 – create a new digital workforce through 
at least 1000 new jobs in digital health 
and related industries

 – create new companies and products 
for Australian and global markets

iMOVE Cooperative Research 
Centre

imovecrc.com 

The iMOVE CRC is a consortium of 44 
industry, government, and research 
partners engaged to improve Australia’s 
transport systems. The CRC believes 
the collection and availability of data, 
emerging technology in vehicles and 
logistics, and the blue-sky opportunities 
afforded by connectivity will allow 
Australia to find new and better ways 
to move people and goods around the 
country and to the world.

iMOVE and its participants is working to 
deliver research, outcomes and products to:

 – reduce road congestion, fuel use, 
emissions, accidents and fatalities

 – improve freight co-ordination

 – improve productivity and international 
competitiveness

 – improve lifestyle and wellbeing

Innovative Manufacturing 
Cooperative Research Centre

imcrc.org 

UTS is a founding partner in the Innovative 
Manufacturing (IM) CRC, which aims 
to help Australia move to high-value, 
knowledge-based manufacturing. The 
IM CRC will assist manufacturers in 
transitioning to areas of global growth 
including additive manufacturing, 
lightweight robotics and medical devices.

The IM CRC brings together a powerful 
coalition of businesses and researchers, 
including 14 manufacturing companies 
and end users, four peak industry bodies 
with links to hundreds of SMEs, 16 
Australian universities, the scientific body 
CSIRO and the Fraunhofer Institute for 
Laser Technology.

The IM CRC has four research themes: 
Additive Manufacturing Processes, 
Automated and Assistive Technologies, 
High-Value Product Development and 
Industry Transformation.

The Australian Government’s Cooperative Research Centres (CRC) Program supports industry-led 
collaborations between industry, researchers and the community. It links researchers and industry 
to focus on research and development towards use and commercialisation. UTS Business School 
researchers are involved in a number of important CRCs. 4949
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Tailored bone implants 
will have wider impact

A research project bringing together 
researchers from across Australia will 
work to combine 3D printing, robotic 
surgery and advanced manufacturing 
to create individually tailored implants 
for patients with bone cancer – in turn 
contributing to the development of 
advanced manufacturing.

The five-year project, bringing 
together the Australian Government, 
the RMIT University, St Vincent’s 
Hospital Melbourne, the University of 
Technology Sydney (UTS) and global 
medical technology company Stryker, 
is being conducted by the Innovative 
Manufacturing Cooperative Research 
Centre and involves more than $12.1 
million in research effort. 

The partners believe these “just in time” 
manufactured implants could radically 
advance the way physicians surgically 
treat tumours and bone cancer, leading to 
dramatically improved patient and health-
care outcomes. 

It will also have a wider impact for 
business and the economy as Australia 
transitions from traditional to advanced 
manufacturing, says Professor Emmanuel 
Josserand, Director of the Centre for 
Business and Social Innovation (CBSI) at 
UTS Business School. 

The centre is contributing its expertise in 
business model innovation and strategic 
analysis to the project.

“Not only will there be direct business 
opportunities for Australian companies 
to become medical suppliers but 
there will also be an opportunity for 
the technologies and manufacturing 
know-how developed within this project 
to transfer over time to other local 
industries,” Professor Josserand says. 

“These sorts of advanced manufacturing 
capabilities will ensure competitive 
advantage for Australian businesses, 
domestically and internationally.”

uts.edu.au/staff/emmanuel.josserand

The know-how 
developed within this 
project [will] transfer 
over time to other 
local industries
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Publications in Financial 
Times 50

Bakshi, G., Cerrato, M., Crosby, J., 2018, 
‘Implications of incomplete markets for 
international economies’, The Review of 
Financial Studies’, vol. 31, no. 10, pp. 4017-
4062.

Bao, J., O’Hara, M., Zhou, X. 2018, ‘The 
Volcker Rule and corporate bond market 
making in times of stress’, Journal of 
Financial Economics, vol. 130, no. 1, pp. 
95-113.

Bao, W., Ni, J., Shubhranshu, S. 2018, 
‘Informal lending in emerging markets’, 
Marketing Science, vol. 37, no. 1, pp. 123-137.

Beck, M.J., Francis, J.R., Gunn, J.L. 2018, 
‘Public company audits and city-specific 
labor characteristics’, Contemporary 
Accounting Research, vol. 35, no. 1, pp. 
394-433.

Carrillat, F., Legoux, R., Hadida, A.L. 2018, 
‘Debates and assumptions about motion 
picture performance: a meta-analysis’, 
Journal of the Academy of Marketing 
Science, vol. 46, no. 2, pp. 273-299.

Defond, M.L., Francis, J.R., Hallman, N.J. 
2018, ‘Awareness of SEC enforcement and 
auditor reporting decisions’, Contemporary 
Accounting Research, vol. 35, no. 1, pp. 
277-313.

Han, J.J., Gershoff, A.D. 2018, ‘When 
good things feel closer and bad things 
feel farther: the role of perceived control 
on psychological distance perception’, 
Journal of Consumer Psychology, vol. 28, 
no. 4, pp. 629-643.

Kaine, S.J., Josserand, E.L. 2018, ‘Mind 
the gap: grass roots ‘brokering’ to improve 
labour standards in global supply chains’, 
Human Relations, vol. 71, no. 4, pp. 584-
609.Rego, A., Cunha, M.P.E., Simpson, 
A.V. 2018, ‘The perceived impact of 
leaders’ humility on team effectiveness: 
an empirical study’, Journal of Business 
Ethics, vol. 148, no. 1, pp. 205 – 218.

Rhodes, C., Carlsen, A. 2018, ‘The teaching 
of the other: ethical vulnerability and 
generous reciprocity in the research 
process’, Human Relations, vol. 71, no. 10, 
pp.1295-1318.
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Publications in Australian 
Business Deans Council A* 
Journal Rankings

Anufriev, M., Chernulich, A. & Tuinstra, 
J. 2018, ‘A laboratory experiment on the 
heuristic switching model’, Journal of 
Economic Dynamics and Control, vol. 91, 
pp. 21-42.

Anufriev, M. & Kopányi, D. 2018, ‘Oligopoly 
game: price makers meet price takers’, 
Journal of Economic Dynamics and 
Controls, vol. 91, pp. 84-103.

Bakshi, G., Cerrato, M. & Crosby, J. 2018, 
‘Implications of incomplete markets for 
international economies’, The Review of 
Financial Studies, vol. 31, no. 10, pp. 
4017-4062.

Baldeaux, J., Ignatieva, K. & Platen, E. 
2018, ‘Detecting money market bubbles’, 
Journal of Banking and Finance, vol. 87, 
pp. 369-379.
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Volcker Rule and corporate bond market 
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Carrillat, F. Legoux, R. & Hadida, A.L. 2018, 
‘Debates and assumptions about motion 
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Journal of the Academy of Marketing 
Science, vol. 46, no. 2, pp. 273-299.

Chan, E. & Wang, Y. 2018, ‘Rejecting 
options from large and small choice 
sets: the mediating role of confidence’, 
European Journal of Marketing, vol. 52, 
no. 9/10, pp. 1845-1863.

Chan, J., Leon-Gonzalez, R. & Strachan, 
R.W. 2018, ‘Invariant inference and 
efficient computation in the static factor 
model’, Journal of the American Statistical 
Association, vol. 113, no. 522, pp. 819-828.

Chan, J.C.C., Clark, T.E. & Koop, G. 2018, 
‘A new model of inflation, trend inflation, 
and long-run inflation expectations’, 
Journal of Money, Credit and Banking, 
vol. 50, no. 1, pp 5-53.

Chan, J.C.C. & Eisenstat, E. 2018, ‘Bayesian 
model comparison for time-varying 
parameter VARs with stochastic volatility’, 
Journal of Applied Econometrics, vol. 33, 
no. 4, pp. 509-532.

Chan, J.C.C. & Song, Y. 2018, ‘Measuring 
inflation expectations uncertainty using 
high-frequency data’, Journal of Money, 
Credit and Banking, vol. 50, no. 6, pp. 
1139-1166.

Cheng, M. & Foley, C. 2018, ‘The sharing 
economy and digital discrimination: the 
case of Airbnb’, International Journal of 
Hospitality Management, vol. 70, no. 1, 
pp. 95-98.

Christodoulou, D., Lev, B. & Ma, L. 2018, 
‘The productivity of Chinese patents: 
the role of business area and ownership 
type’, International Journal of Production 
Economics, vol. 199, pp. 107-124.

Dang, V.A., Michayluk, D. & Pham, T.P. 
2018, ‘The curious case of changes in 
trading dynamics: when firms switch from 
NYSE to NASDAQ’, Journal of Financial 
Markets, vol. 41, pp. 17-35.

Darcy, S. & Burke, P.F. 2018, ‘On the 
road again: the barriers and benefits of 
automobility for people with disability’, 
Transportation Research Part A – Policy 
and Practice, vol. 107, pp. 229-245.

Defond, M.L., Francis, J.R. & Hallman, N.J. 
2018, ‘Awareness of SEC enforcement 
and auditor reporting decisions’, 
Contemporary Accounting Research, 
vol. 35, no. 1, pp. 277-313.

Devlin, N.J., Shah, K.K., Feng, Y., Mulhern, 
B. & van Hout, B. 2018, ‘Valuing health-
related quality of life: an EQ-5D-5L value 
set for England’, Health Economics, vol. 27, 
no. 1, pp.7-22.

5454

Knowledge with Impact



Do, H., Rösch, D. & Scheule, H. 2018, 
‘Predicting loss severities for residential 
mortgage loans: a three-step selection 
approach’, European Journal of Operational 
Research, vol. 270, no. 1, pp. 246-259.

Feng, Y., Devlin, N., Shah, K., Mulhern, 
B. & van Hout, B. 2018, ‘New methods 
for modelling EQ-5D-5L value sets: 
an application to English data’, Health 
Economics, vol. 27, no. 1, pp. 23-38.

Fujak, H., Frawley, S., McDonald, H. & 
Bush, S. 2018, ‘Are sport consumers 
unique? Consumer behavior within 
crowded sport markets’, Journal of Sport 
Management, vol. 32, no. 4, pp. 362-375.

Gillovic, B., McIntosh, A., Darcy, S. & 
Cockburn-Wootten, C. 2018, ‘Enabling 
the language of accessible tourism’, 
Journal of Sustainable Tourism, vol. 26, 
no. 4, pp. 615-630.

Goeree, J.K., Louis, P. & Zhang, J. 2018, 
‘Noisy introspection in the “11-20” game’, 
The Economic Journal, vol. 128, no. 611, 
pp. 1509-1530.

Hafalir, I.E., Hakimov, R., Kübler, D. & 
Kurino, M. 2018, ‘College admissions 
with entrance exams: centralized versus 
decentralized’, Journal of Economic Theory, 
vol. 176, pp. 886-934.

He, X.Z., Li, K. & Li, Y. 2018, ‘Asset 
allocation with time series momentum 
and reversal’, Journal of Economic 
Dynamics and Control, vol. 91, pp. 441-457.

Heinesen, E., Imai, S. & Maruyama, 
S. 2018, ‘Employment, job skills and 
occupational mobility of cancer survivors’, 
Journal of Health Economics, vol. 58, pp. 
151-175.

Kaine, S.J. & Josserand, E.L. 2018, 
‘Mind the gap: grass roots ‘brokering’ to 
improve labour standards in global supply 
chains’, Human Relations, vol. 71, no. 4, 
pp. 584-609.

Lee, S., Liao, Y., Seo, M.H. & Shin, Y. 
2018, ‘Oracle estimation of a change point 
in high-dimensional quantile regression’, 
Journal of the American Statistical 
Association, vol. 113, no. 523, pp. 
1184-1194.

Lindo, J.M., Siminski, P. & Swensen, I.D. 
2018, ‘College party culture and sexual 
assault’, American Economic Journal: 
Applied Economics, vol. 10, no. 1, pp. 
236-265.

Liu, B., Lu, J., Wang, R. & Zhang, J. 2018, 
‘Optimal prize allocation in contests: 
the role of negative prizes’, Journal of 
Economic Theory, vol. 175, pp. 291-317.

Longden, T., Hall, J. & Van Gool, K. 2018, 
‘Supplier-induced demand for urgent 
after-hours primary care services’, Health 
Economics, vol. 27, no. 10, pp. 1594-1608.

McClure, R., Lanis, R., Wells, P. & 
Govendir, B. 2018, ‘The impact of dividend 
imputation on corporate tax avoidance: 
the case of shareholder value’, Journal of 
Corporate Finance, vol. 48, pp. 492-514.

Nikitopoulos Sklibosios, C., Cheng, B. 
& Schlögl, E. 2018, ‘Pricing of long-dated 
commodity derivatives: do stochastic 
interest rates matter?’ Journal of Banking 
and Finance, vol. 95, pp. 148-166.

Rhodes, C. & Carlsen, A. 2018, ‘The 
teaching of the other: ethical vulnerability 
and generous reciprocity in the research 
process’, Human Relations, vol. 71, no. 10, 
pp. 1295-1318.

Schweinsberg, S., Heizmann, H., 
Darcy, S., Wearing, S. & Djolic, M. 2018, 
‘Establishing academic leadership praxis 
in sustainable tourism: lessons from the 
past and bridges to the future’, Journal 
of Sustainable Tourism, vol. 26, no. 9, pp. 
1577-1586.

To, T.Y., Navone, M. & Wu, E. 2018, ‘Analyst 
coverage and the quality of corporate 
investment decisions’, Journal of Corporate 
Finance, vol. 51, pp.164-181.

Tomoeda, K. 2018, ‘Finding a stable 
matching under type-specific minimum 
quotas’, Journal of Economic Theory, vol. 
176, no. 1, pp. 81-117.

Van Cranenburgh, S., Rose, J.M. & Chorus, 
C.G. 2018, ‘On the robustness of efficient 
experimental designs towards the 
underlying decision rule’, Transportation 
Research Part A – Policy and Practice, vol. 
109, pp. 50-64.

Zlatevska, N., Neumann, N. & Dubelaar, 
C. 2018, ‘Mandatory calorie disclosure: 
a comprehensive analysis of its effect 
on consumers and retailers’, Journal of 
Retailing, vol. 94, no. 1, pp. 89-101.

The Australian Business Deans Council [ABDC] established its Journal Quality List for use by member 
business schools with the aim of overcoming the regional and discipline bias of international lists. 
A* is the highest quality category. 5555

Publications



PhD students at UTS Business School 
conduct high-quality, globally respected 
research that has significant economic, 
environmental, cultural and social impact.

The PhD program is premised on the view 
that our graduates can identify critical 
problems and execute their research with 
sufficient rigour to deliver results that are 
robust and meaningful. Supervised by 
academics who undertake world-class 
research, our PhD program reflects our 
aim to train world-class researchers who 
not only conduct excellent research now 
but will do so into the future. 

We achieve these aims by providing 
excellent initiatives to support our PhD 
students throughout their candidature. 
These initiatives help students build 
their work ethic, communication skills, 
emotional intelligence and leadership 
abilities as well as fostering strong 
theoretical and problem-solving skills 
and continuous learning. 

At the same time, we encourage 
innovative and cross-disciplinary thinking 
as a prerequisite to understanding the big 
and complex issues faced by societies, 
business and government. 

During their time at UTS Business 
School, a PhD student also learns 
the value of creativity, adaptability, 
persistence, independence and hard 
work – at the end of which they will have 
made an enormous contribution to their 
respective academies and society.

Associate Professor  
Deborah Edwards

Director, Postgraduate Research

uts.edu.au/staff/deborah.edwards-1

Doctoral 
Research
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PhD Candidates

Centre for Health Economics 
Research and Evaluation 

Sopany Saing

Sopany Saing is examining the costs and 
benefits of health technologies when 
there is restricted supply and patients 
waiting for treatment – in particular, those 
awaiting donor hearts.  

As a case study, she is looking at the 
heart transplant waiting list in Australia 
to explore the use of mechanical heart 
pumps such as ventricular assist devices 
as an opportunity to keep patients alive 
while they wait for a donor heart.  

Saing is using economic valuation 
methods and clinical data from St 
Vincent’s Hospital Sydney – one of four 
heart transplant centres in Australia – to 
build a model which can then be used to 
estimate the value of alternative health 
policies involving these devices as a 
bridge to a heart transplant or to assist 
the organ donation rate.  

Her research will promote better resource 
allocation decisions within the health-
care system and translate into better care 
for patients with end-stage heart failure.

While undertaking her PhD Saing has 
also looked at the cost-effectiveness 
of infant sleep programs. She has 
reviewed and conducted evaluations for 
the Pharmaceutical Benefits Advisory 
Committee and the Medical Services 
Advisory Committee, and has completed 
a number of projects for Food Standards 
Australia New Zealand (FSANZ) and 
NSW Health.  

Accounting

Julia Heberle

Julia Heberle’s research examines the 
quality of patient-level cost data in 
Australian public hospitals – particularly 
for operating rooms – and the extent 
to which it is used to inform hospital 
management and performance.

Operating rooms are a large component 
of any hospital budget, and elective and 
emergency surgery are key performance 
measures for hospitals.

Her study taps into patient-level cost 
data generated for each patient visit to 
an Australian public hospital. It is the first 
study of its kind to examine the quality 
of this patient cost data: how detailed 
it is, whether it has been allocated 
appropriately, whether there are processes 
in place to ensure consistency, how timely 
it is and whether there are sufficient 
resources to process the costing.  

Heberle will then explore how this sort of 
data is used in hospitals − for budgeting, 
benchmarking and contract negotiations, 
for example, and whether higher-quality 
cost data is used more frequently than 
lower-quality cost data.  

Finally, the research will examine hospital 
performance data, looking for links 
between the quality and use of patient cost 
data with the performance of hospitals.

Heberle has worked in numerous hospitals 
herself – in roles ranging from ward clerk 
upwards. In 2012 she joined the NSW 
Health Activity-Based Funding Taskforce 
as Funding and Costing Manager.

Economics

Eamon McGinn

Do politicians listen to their voters? PhD 
candidate Eamon McGinn is considering 
this timely question as part of his PhD 
studies at UTS Business School.

McGinn was the winner of the UTS 
Business School final of the most recent 
Three-Minute Thesis (3MT) competition 
with a presentation, based on his thesis, 
that looked at “polarisation”.

“The fundamental question I’m addressing 
with this research is do politicians actually 
listen to their voters?” says McGinn, who is 
undertaking his PhD while working part-
time as a Director at Deloitte Access 
Economics. “It’s an important question 
for economists … but it’s even more 
important for society.”

Using the Same Sex Marriage survey 
as a case study, McGinn used machine 
learning to look at 1000 political 
speeches given about same-sex marriage 
issues in Federal Parliament. He then 
ranked the speeches from zero to one 
– with 0 indicating someone perfectly 
opposed to same-sex marriage and 1 
indicating someone perfectly in support.

“After the election, I looked at what 
happened to the scores,” McGinn 
says. “The main result I found was that 
politicians actually moved closer to 
their electorate.”

Essentially, that’s how economists think 
politicians should behave when they get 
new information, he says.
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Marketing 

Ljubomir Pupovac

Ljubomir Pupovac’s PhD research, in the 
field of business-to-business marketing, 
investigates the impact of product recalls 
on market value – not just of the business 
undertaking the recall but also on that 
business’s suppliers.

He’s particularly interested in the impact 
on suppliers whose inputs were not 
implicated in the recall that has occurred 
further up the supply chain.  

Another part of his thesis examines why 
some producers, in response to the same 
product-harm crisis, undertake one 
large recall announcement while others 
undertake several small ones.  Here, too, 
he is interested in how these different 
decisions affect a firm’s performance.

Pupovac has won the Institute for the 
Study of Business Markets (ISBM) Doctoral 
Award Competition and has presented his 
research at the ISBM, the Australian and 
New Zealand Marketing Academy and the 
Marketing Science conference.  
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