
Business

UTS Business School

Postgraduate  
Courses  
2019



Agile. 
Innovative.  
Real-world.







02 An iconic place to be

03 More than just a business school

04 UTS rankings 

06 The right course for you

07 Recognition of prior learning

08 Our Courses
08 MBA options

10 Master of Business Administration

12 MBA in Entrepreneurship

14 Advanced MBA

16 Executive MBA

18 Professional Accounting

20 Financial Analysis

22 Finance

24 Financial Planning

26 Marketing

28 Management

30 Human Resource Management

32 Strategic Supply Chain Management

34 Not-For-Profit and Social Enterprise Management

36 Event Management

38 Sport Management

40 Options in Research

42 How to apply

School Snapshot
10,635 total students

3,354   postgraduate coursework

136   postgraduate research

UTS at a glance
42,674  students 

12,384  international students 

30,088  undergraduate students 

10,865  postgraduate coursework

1,721  higher degree research students 

3,354  staff 

UTS student diversity
49%  female students 

51%  male students 

34%  are 25 or older 

45%  also speak a language  
 other than English 

Acknowledgement of Country

UTS acknowledges the Gadigal People of the Eora 
Nation and the Boorooberongal People of the Dharug 
Nation upon whose ancestral lands our campuses now 
stand. We would also like to pay respect to the Elders 
both past and present, acknowledging them as the 
traditional custodians of knowledge for these lands.

Please note the above numbers are approximate  
as of October 2018. 
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An iconic 
place to be

UTS Business School is an urban 
treehouse in the heart of the city. 
The only Frank Gehry-designed 
building in Australia, it is more than just 
a physical space; its unconventional 
design reflects our unique approach to 
business education. At UTS, you’ll get 
something a little different. 

STUDY, RELAX, CONNECT
Make yourself at home. Collaborate –  
and socialise – outside the classroom  
in our designated student lounges and 
learning spaces.

A COLLABORATIVE APPROACH
Our 21st century learning environments 
and collaborative teaching approaches 
have been designed to encourage 
participation. 

BE YOUR OWN BOSS
Study how you like, when you like, with 
24/7 access to UTS spaces and facilities.

STUDY BUSINESS  
WHERE IT HAPPENS
Rub shoulders with the best –  
the Business School sits at the nexus  
of Australia’s leading business, creative 
and entrepreneurial precincts. 
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More than just a 
business school

What sets UTS Business School apart?

WE’RE ACCREDITED
We’re one of just a handful of business 
schools to be accredited by the 
Association to Advance Collegiate Schools 
of Business – the highest standard of 
achievement in our field. We’ve also 
received industry accreditation across 
all the major fields of business. When you 
study with us, you know your course ticks 
all the boxes. 
 
 
 
 

 
WE’RE KNOWN FOR  
TEACHING EXCELLENCE 
We’re great at teaching – but don’t just 
take our word for it. Our academic staff 
are at the top of their game, and we’ve 
received Australian Awards for Teaching  
so you can be confident you’re learning 
from the best.

WE’VE GOT THE  
RIGHT CONNECTIONS
Industry expertise informs everything 
we do. We work closely with leading 
practitioners and organisations to 
blend academic rigour with real-world 
application in all our courses. Live case 
studies, guest lectures and collaborative 
projects will bring your theoretical  
learning to life. 

Our Industry Advisory Board is comprised 
of entrepreneurs, company directors and 
leading executives who work with us on the 
strategic direction for the School.

WE CARE ABOUT WORK – AND LIFE
Study is important, but so is life outside 
the classroom. We offer flexible class 
scheduling, including day or evening 
classes and part-time study, to help you 
with the juggle.

33

UTS Business School



UTS rankings

Here’s why  
you should 
choose us

UTS Business School achieved  
5 stars in Employability, Engagement, 
Internationalisation and Diversity and 

Facilities by QS World University Rankings

5STAR
RATED

for excellence

*Times Higher Education  
Young University Rankings 2017,  

QS Top 50 Under 50 2019

1st
IN AUSTRALIA
UTS ranked Australia’s  

#1 Young* Uni

In the 2015 ERA Rankings we achieved  
5 out of 5 in economics, placing us equal 1st 
in Australia and well above world standard

1st
IN AUSTRALIA

for Research in  
Economics and Finance

In the 2015 ERA Rankings

4th
IN AUSTRALIA

for Research in Commerce  
and Management

TOP 100
IN THE WORLD

QS World University  
Rankings 2018

Global Top 100 (7th in 
Australia) for Accounting & 
Finance and Management 

& Business Studies

#7
IN ASIA PACIFIC

QS Global 250 Business  
Schools Report 2017

(and 3 in Australia) for 
Employability

Times Higher Education and  
QS World University Ranking

200
OVERALL
World University  
Rankings 2019

TOP 
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Certificate

Graduate 
Diploma

Masters 
Degree

Extension 
Masters or 
MBA

The right 
course for you 
Choose a degree that fits your professional aspirations – and your 
life. Our postgraduate qualifications come in a range of shapes 
and sizes, from short and concise study to extended immersion.

GRADUATE CERTIFICATE
Duration: 1 session (full-time),  
1 year (part-time)

Got an undergraduate degree from 
another discipline, or extensive work 
experience but no formal business 
qualifications? Start with a graduate 
certificate and study the first four subjects 
of the masters degree*. These courses 
will help you put the foundations in place 
before you pursue advanced studies in a 
graduate diploma or masters course. 

GRADUATE DIPLOMA 
Duration: 1 year (full-time),  
2 years (part-time) 

Gain core knowledge and build your 
specialist skills with a graduate diploma. 
This degree covers the first eight subjects 
of the masters degree. 

MASTER DEGREE
Duration: 1.5 years (full-time)**,  
3 years (part-time) 

A masters degree combines theoretical 
knowledge and practical application in 
perfect balance. You’ll gain a professional 
level skillset, thorough theoretical 
foundations, and an understanding 
of how to apply them in your chosen 
field. Depending on the discipline you 
study, you might also gain recognition 
or qualifications from associated 
professional organisations. 

MBA AND EXTENSION MASTERS 
Duration: 2 years (full-time),  
4 years (part-time) 

Take your knowledge one step further 
with an extension masters degree. This 
qualification provides depth and expertise 
in your area of interest, beyond the 
conventional masters structure. You’ll 
benefit from flexible subject choices and a 
specialist qualification that sets you apart.

*    Number of subjects differ in the EMBA, MBAe 
and Advanced MBA

**  Duration differs for EMBA, MBAe and  
Advanced MBA
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Have you recently completed 
an undergraduate degree, or 
undertaken other postgraduate 
study? Don’t study the same 
thing twice. If your previous 
subjects are equivalent to ours, 
you can request recognition of 
your prior learning when you 
apply to study with us*.

Credit where 
credit’s due

*   Conditions apply.

** No credit is given for any subjects in Graduate Certificates or in the EMBA.

COURSE** RECOGNITION OF PRIOR LEARNING

Master of Business Administration (MBA) Maximum of 10 subjects including up to 4 core subjects based on undergraduate studies

Master of Business Administration in 
Entrepreneurship (MBAe)

Maximum of 2 subjects can be granted only for Start-up Data, Marketing and Sales and  
Start-up Accounting and Finance

Advanced MBA
Maximum of 2 subjects can be granted only for Applied Financial Management and  
Accounting Practices and Tools

Specialised Masters Courses Maximum of 8 subjects including up to 4 core subjects based on undergraduate studies

Graduate Diploma Maximum of 5 subjects including up to 2 core subjects based on undergraduate studies

77
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The right

you
MBA for

With a UTS MBA, you’ll be prepared 
for the realities of the business 
world, today and into the future. But 
which degree should you choose? 
Our three MBA programs have been 
tailored to fit a wide range of career 
– and learning – aspirations. 
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MBA for
MBA options

Master of Business 
Administration (MBA)

MBA in Entrepreneurship 
(MBAe)

Advanced MBA Executive MBA (EMBA)

Who is it for?
Early to mid-level 
professionals

Entrepreneurs and 
innovators

Aspiring business leaders Mid-senior level leaders 

What is it for? Career focus/development Career change/startup Career acceleration Entering the executive level

Course Duration
2 years full-time or  
4 years part-time

1 year full-time 1 year full-time 2 years part-time

Number of subjects 16 9 15 11

Structure

8 x 6 credit point subjects 
across key business area

+

8 x 6 credit point electives 
(choice of 1 major, 2 sub-
majors or 1 sub-major and 
electives)

6 x 6 credit point subjects

+ 

3 x 12 credit point subjects

12 x 3 credit point subjects

+ 

3 x 12 credit point subjects

9 x 8 credit point subjects

+

1 x 8 credit point EMBA 
elective 

+

1 x 16 credit point capstone 
subject

How is it taught?

Weekly classes taught 
during the evening or day.

Mix of weekly (evening and 
weekend) and online classes.

Mix of block, weekly and 
online classes.

Mix of block, weekly  
(evening and weekend) 
classes built around the 
needs of busy managers.

Entry requirements

Degree with credit average 

OR 

Degree plus work 
experience.

OR 

Degree plus Graduate 
Management Admission 
Test (GMAT) with an overall 
minimum score of 550.

Work experience entry 
option available through 
Graduate Certificate.

Degree with credit average 

OR 

Degree plus work 
experience.

Successful interview with 
Course Director.

Work experience entry 
option available through 
Graduate Certificate.

Degree with credit average 

OR 

Degree plus Graduate 
Management Admission 
Test (GMAT) with an overall 
minimum score of 550.

PLUS 

4 years work experience.

Successful interview with 
Course Director.

Work experience entry 
option available through 
Graduate Certificate.

Degree plus minimum 5 
years work experience at 
managerial or above level. 

Successful interview with 
Course Director.

Work experience entry 
option available through 
Graduate Certificate.
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There are lots of reasons to do an MBA. 

Love what you do and want to progress? Looking to broaden 
your career options or change course completely? Our MBA 
will push you to rethink everything you know about business. 

The MBA is a highly transportable and globally recognised 
qualification – so wherever you go; it goes too. And it’s 
a forward-thinking degree: digital disruption, emerging 
industries and new knowledge paradigms are reshaping the 
business world. With a UTS MBA, you’ll be ready to respond. 

Nobody understands your interests and aspirations  
better than you do. That’s why we offer more than 150 
discipline-based and sector-specific subjects. In fact,  
half the MBA is comprised of options that include majors,  
sub-majors and electives – so you can design your degree  
to match your interests.

SUMEDHA ZADOO
Management Consultant,  
IT Advisory Practice 
Ernst and Young 

“I was working as a Systems Engineer when I realised that my 
engineering degree was not enough, and I needed a strong 
business acumen and understanding to move forward in my 
career. The dual degree of Engineering Management and the 
MBA was a perfect fit for me as it built on my undergraduate 
engineering degree as well as helped me gain a strong 
understanding of business.

UTS has a great reputation among industry. Graduates have 
strong practical experience combined with theoretical 
knowledge that is highly valued by employers.”

“I realised that my 
engineering degree was 
not enough...”

Master of Business 
Administration

1010
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Core Subjects Master Grad Dip Grad Cert

21878 Organisational Dialogue: Theory and Practice • • •

21937  Managing, Leading and Stewardship • • •

23706  Economics for Management • • •

22747  Accounting for Managerial Decisions • • •

21928  People, Work and Employment1 • •

24734  Marketing Management • •

25742  Financial Management • •

21715  Strategic Management •

Footnotes: 1. Students who apply to ICAA, IPA or CPA Australia membership on completion of the Professional Accounting major and have not previously 
completed an undergraduate or postgraduate law subject by examination must study 79708 Contemporary Business Law in place of 21928 People,  
Work and Employment.

Major (48 credit points)

A major consists of 8 subjects, each 6 credit points

Business Law 

Finance 

Financial Analysis

Human Resource Management 

Information Technology

International Business

Management 

Marketing 

Operations and Supply Chain 

Professional Accounting 

Project Management

Technology Management

Sub-Major (24 credit points)

A sub-major consists of 4 subjects, each 6 credit points.  
See online for a complete list of options across key business and management disciplines.

Electives

Up to 4 postgraduate elective subjects offered by the Business School.

PROGRAM OPTIONS AND STRUCTURE

Master of Business Administration

Graduate Diploma in Business Administration

Graduate Certificate in Business Administration

8

4

Subjects

Subjects

Core Subjects

Core Subjects

Elective

7

4

1

48CP

24CP

42CP

24CP

6CP

The subject sequence is indicative only. Students may choose to vary 
the sequence to suit their needs providing any prerequisites are met.

More information see: mba.uts.edu.au

OR OR= + +

+ +

+16
Subjects Core 

Subjects
Core 

Subjects
Core 

Subjects
Major 

(8 Subjects)
Sub-Major 

(4 Subjects)

Sub-Major 
(4 Subjects)

Sub-Major 
(4 Subjects)

Electives 
(4 Subjects)

8 8 81 1

1

1

4

96CP 48CP 48CP 48CP48CP 24CP

24CP

24CP

24CP

=

=

+
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Back up your big ideas with an 
entrepreneurship qualification. 

The Master of Business Administration in Entrepreneurship 
(MBAe) is a unique 1-year intensive MBA designed to equip 
you with the skills to take a business concept, develop it 
to venture-capital grade, launch your own start-up, or to 
kickstart an innovation project in an existing organisation. 
You’ll work on live projects; develop, test and launch your 
own ideas; and work shoulder to shoulder with other aspiring 
entrepreneurs and innovators. 

DEVELOP WHAT YOU NEED WHEN YOU NEED IT
The unique structure of the MBAe includes three distinct 
graduate certificates:

Commercialisation – this sets you up with all the background 
business knowledge you need to understand the operations of 
an early-stage enterprise.

Entrepreneurship – learn how to lead and develop an 
organisation, and how to manage your intellectual property, 
then apply this to a live case study under the mentorship of 
industry experts. 

Venture Acceleration – bunker down in our venture lab to 
perfect your pitch to launch your idea to prospective investors.

OPENVISA

“We all met through our MBAe at UTS. During the second 
semester we were working on a consulting project and started 
to discuss the crazy process and paperwork involved in the 
migration process. It dawned on us – not only did we have a 
market problem, we also had the skills and abilities to fix it! So 
OpenVisa began.

OpenVisa automates and simplifies the Australian Visa 
Application process. We focus on providing customers with 
the highest quality service while adhering to strong ethical 
standards. OpenVisa was built to help individuals with the 
repetition and paperwork that is required to apply for an 
Australian Visa, giving them a better understanding of the 
process and to make it more accessible. 

Without the MBAe we wouldn’t have formed these friendships 
and started our business. The course teaches you how to 
grow your entrepreneurial spirit and gives you the tools to be 
able to look at things commercially rather than emotionally. 
This saves a lot of time (and money!) in the early stages of 
your venture. We all have really varied backgrounds in our 
own professions so the MBAe gave us a solid understanding 
of common practice and business start-up processes which 
help us operate in a timely manner.”

MBA in 
Entrepreneurship

1212
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PROGRAM OPTIONS AND STRUCTURE

Master of Business Administration in Entrepreneurship

More information see: mbae.uts.edu.au

Core Subjects MBAe
Grad Cert 

Commercialisation
Grad Cert 

Entrepreneurship
Grad Cert Venture 

Acceleration

25932 Start-up Finance and Accounting • • • •

24983 Start-up Data, Marketing and Sales • • • •

21940 Opportunity Commercialisation • •

21941 Leadership, Teams and Scalability • •

21942 Start-up Structures, IP and Negotiation • •

21943 Venture Planning and Pitching • •

21944 Entrepreneurship and Innovation Practice • •

21925 Founder at Heart • •

21934 Venture Growth and Internationalisation • •

=9
Subjects Core Subjects

9
72CP 72CP
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The ‘live’ MBA that adjusts to the changing 
requirements of work.

The UTS Advanced MBA represents a paradigm shift in 
business education in Australia. The one-year program, 
developed, designed and delivered in deep collaboration with 
industry, focuses on the future of work skills: problem solving, 
critical thinking, digital literacy, communication, collaboration, 
and leadership. We leverage our industry links to bring you 
industry insights and immerse you in live projects, addressing 
complex challenges related to a range of new technologies, 
through a series of three studio subjects.

Each of these are supported by satellite subjects that provide 
a strategic, tactical and functional tool kit combined with 
critical and innovative thinking skills founded in multiple 
commercial disciplines. Throughout the program, the 
leadership labs will help you assess your leadership abilities 
and their impact on others and enable you to track how you 
have grown and progressed.

The online and intensive face-to-face learning approaches 
enhance flexibility and potency enabling you to complete the 
program while working.

The aim of the Advanced MBA is to prepare the future leaders. 
Graduate attributes encompass a “plug and play” capability to 
lead and deliver transformational change, lead with integrity 
and empathy and contribute to fairer and flourishing societies.

Advanced MBA

“Students in the Advanced 
MBA will develop the 
leadership attributes, 
technical skills and 
knowledge to thrive in the 
digital era.”
ANDREW JOHNSTONE-BURT 
PARTNER, 3 POINTS DIGITAL

Le
ad

er
sh

ip
 L

ab

Lead
ersh

ip
 Lab

Discovery
Challenges and Opportunities 
for the Future

Design
Innovative Concepts 
and Solutions

Delivery
Transformational Change

Accounting 
Practices and Tools

Philosophy, Politics 
and Economics

Sustainable Enterprise 
in Dynamic Systems

Decision Making 
under Uncertainty

Transition 
Management

Innovative
Strategies

People and the 
Future of Work

Managing 
Technological Disruptions

Applied Financial 
Management

Delivering 
Customer Value
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PROGRAM OPTIONS AND STRUCTURE

Advanced Master of Business Administration

Graduate Certificate in Business Practice

= +

More information see: uts.edu.au/advmba

Core Subjects Advanced MBA
Grad Cert 

Business Practice

25720 Applied Financial Management (3cp) • •

23707 Philosophy, Politics and Economics (3cp) • •

21956 Leadership Lab 1 (3cp) • •

21949 Challenge/Opportunity Discovery (12cp) • •

22788 Accounting Practices and Tools (3cp) • •

24748 Delivering Customer Value (3cp) • •

21955 Innovative Strategies (3cp) •

21954 Sustainable Enterprise in Dynamic Systems (3cp) •

21953 Decision Making Under Uncertainty (3cp) •

21958 Managing Technological Descriptions (3cp) •

21957 Leadership Lab 2 (3cp) •

21950 Challenge/Opportunity Design (12cp) •

21960 People and the Future of Work (3cp) •

21961 Transition Management (3cp) •

21951 Challenge/Opportunity Delivery (12cp) •

15
Subjects Leadership Labs Studio Subjects

2 3

72CP 6CP 36CP

+
Satellite Subjects

10

30CP

= +6
Subjects Leadership Lab Studio Subject

1 1

27CP 3CP 12CP

+
Satellite Subjects

4

3CP
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JOSHUA WOODS
Portfolio Manager –  
Retail Technology 
Commonwealth Bank 

“From the very first semester I noticed a big influence on how 
I was performing and approaching problems at work. Gaining 
the knowledge and tools delivered through this course has 
helped me in pretty much every aspect of how I work and 
interact with people.”

Executive MBA

Ready to switch from a tactical to  
a strategic mindset? 

For more than 15 years, the Executive MBA has been redefining 
MBA education in Australia. It’s a course for experienced and 
ambitious managers who want to operate at a higher level,  
and who are ready to build the capabilities and networks to 
get there. 

BUILD YOUR NETWORK
As part of a select group of 25-30 students, you will build up 
strong relationships with your peers as you progress through 
the degree together. Drawing on the varied professional 
experiences from a range of industries and sectors, your 
fellow students become a life-long network.

“LIVE” CONSULTING
Put your skills to the test and cap off your EMBA with a 
consultation project to tackle a live business challenge. 
Working under experienced project executives, you will apply 
everything you’ve learnt in the degree as you add real value to 
a client organisation.

DESIGNED FOR PROFESSIONALS
Structured to suit the busiest executives, the EMBA allows 
you to learn what you need, when you need it, and keep your 
career on track while you study with week night and weekend 
intensive classes over 2 years.

GETTING IN
To qualify for this course, you’ll need an undergraduate degree 
combined with significant management experience. Got the 
experience but no undergraduate degree? You may be able 
to enrol in the Graduate Certificate in Executive Business 
Administration. With the certificate, you’ll study the first three 
subjects of the masters; if you achieve a credit average, you 
can articulate into the full EMBA. 

“From the very first semester 
I noticed a big influence  
on how I was performing  
and approaching problems 
at work.”

1616
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PROGRAM OPTIONS AND STRUCTURE

Executive Master of Business Administration

Graduate Certificate in Executive Business Administration

=

=

+

More information see: emba.uts.edu.au

More information see: emba.uts.edu.au

11

3

Subjects

Subjects

Core Subjects

Core Subjects

1 EMBA Elective 
Subject

10

3

1

96CP

24CP

88CP

24CP

8CP

Core Subjects Master Grad Cert

21921 Integrative Strategy and Leadership • •

25841 Analytical Techniques for Decision Making • •

21938 Strategy and Value Drivers • •

23845 Managerial Economics •

22814 Accounting for Value •

21874 Corporate Governance and the Sustainable Enterprise •

24800 Strategic Marketing •

25846 Applied Corporate Finance •

21898 Integrated Business Consulting (16CPS) •

26800 Global Business Practice •OR 21869 Innovation by Design
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Got a head for numbers, but no formal 
qualifications? 

The UTS Professional Accounting program is for business 
professionals – current or aspiring – who want to add 
accounting expertise to their broader business skill set. You’ll 
build the competencies required to work as an accountant, 
and for accreditation with leading accounting organisations 
such as Certified Practicing Accountants Australia (CPA 
Australia), Chartered Accountants – Australia New Zealand 
(CAANZ) and the Association of Chartered Certified 
Accountants (ACCA). But that’s not all: you’ll also gain a well-
rounded business education, combining accounting subjects 
with business, finance, legal and economics subjects. The 
upshot? You’ll be ready for management roles across industry, 
government and the not-for-profit sector. 

PROFESSIONAL ACCREDITATION
When you complete the Master or Extension Master program 
you’ll be eligible for accreditation by CPA Australia, ACCA, 
Institute of Public Accountants (IPA) and CAANZ. 

ALONG THE SAME LINES
Looking for similar courses? Consider the MBA with a 
Professional Accounting major (see page 11) for a general 
business degree with an accounting twist. Already got 
accounting qualifications? Try the Financial Analysis  
program (see page 20) or the Financial Planning programs 
(see page 24)

Professional 
Accounting

PROGRAM OPTIONS AND STRUCTURE

Master of Professional Accounting

Master of Professional Accounting (Extension) 

Graduate Certificate in Professional Accounting

=

=

=

+

More information see: uts.edu.au/course/c04238

More information see: uts.edu.au/course/c04237

More information see: uts.edu.au/course/c11206

4

16

12

Subjects

Subjects

Subjects

Core Subjects

Core Subjects

Core Subjects

Electives

4

13

12

3

24CP

96CP

72CP

24CP

78CP

72CP

18CP
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Core Subjects Master Extension Grad Cert

22747 Accounting for Managerial Decisions • • •

25742 Financial Management • • •

79708 Contemporary Business Law • • •

23706 Economics for Management • • •

22748 Financial Reporting and Analysis • •

22753 Cost Management and Analysis • •

22705 Management Planning and Control • •

22754 Corporate Accounting • •

77947 Companies and Securities Law • •

22730 Auditing and Assurance Services • •

22743 Business Valuation and Financial Analysis • •

77938 Introduction to Taxation Law • •

21878 Organisational Dialogue: Theory and Practice •

Electives

22708 Accounting Information Systems

22799 Forensic Accounting

22777 International Accounting

25741 Capital Markets

25765 Corporate Finance

22759 Accounting and ERP

22798 Accounting Ethics and Governance

WENJIA FENG
Accountant 
Quantum Partners Accountants  
& Business Advisers 

“I chose to study at UTS because it has an outstanding 
reputation. I also love the campus – the central location  
is great.

 I work for an accounting firm handling company and individual 
tax returns, as well as many tax matters relating to trusts, 
partnerships, etc. The Master of Professional Accounting has 
given me a strong base to build my career. The lecturers use 
real life examples and their own experiences to make sure 
students stay at the forefront of the industry.”

1919
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The Master of Financial Analysis prepares  
you for senior management roles in accounting 
and finance. 

It’s a great fit if you’ve got previous qualifications or 
experience in the field. You’ll build advanced expertise in 
contemporary finance areas through core subjects. 

ALONG THE SAME LINES 
Looking for similar courses? The MBA with a major in 
Accounting or Finance (see page 11) is an advanced  
business qualification with a financial edge.

PROFESSIONAL ACCREDITATION
Completion of the course meets the education requirements 
for Affiliate Membership and in conjunction with work 
experience the requirements for Associate Membership with 
the Financial Services Institute of Australasia (FINSIA).

WILLIBETH LINSAO
Financial Accounting Manager 
Toyota Finance Australia 

“The Master of Financial Analysis provides exactly what I 
wanted in a course; a dual understanding of both finance  
and accounting. 

My background was in accounting so the course has  
really enhanced my technical knowledge, in particular  
within the finance area which has definitely boosted my 
confidence at work.”

“My background was in 
accounting so the course 
has really enhanced my 
technical knowledge.”

Financial Analysis

2020
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Core Subjects Master Grad Dip Grad Cert

22747 Accounting for Managerial Decisions • • •

25742 Financial Management • • •

23706 Economics for Management • • •

79708 Contemporary Business Law • • •

22754 Corporate Accounting • •

22748 Financial Reporting and Analysis • •

25741 Capital Markets • •

77938 Introduction to Taxation Law • •

25765 Corporate Finance •

25721 Investment Management •

25705 Financial Modelling and Analysis •

25743 Advanced Corporate Valuation •

PROGRAM OPTIONS AND STRUCTURE

Master of Financial Analysis

Graduate Diploma in Financial Analysis

Graduate Certificate in Financial Analysis

More information see: uts.edu.au/course/c04038

More information see: uts.edu.au/course/c07012

More information see: uts.edu.au/course/c11015

=

=

=

12

8

4

Subjects

Subjects

Subjects

Core Subjects

Core Subjects

Core Subjects

12

8

4

72CP

48CP

24CP

72CP

48CP

24CP
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Finance

Get to the top of your game with the  
Master of Finance. 

A comprehensive degree that combines contemporary 
finance theory and techniques. Enhance your professional 
practice in finance, banking and investment, and get ready to 
enter – or advance – a career in finance, financial services and 
international markets.

ALONG THE SAME LINES
Looking for similar courses? The MBA with a Finance major 
(see page 11) is a more general business degree. Alternatively, 
you may wish to consider the Master of Financial Planning  
(see page 24). 

RECOGNISED BY INDUSTRY
The Master of Finance program addresses a significant 
percentage of the CFA Program, Candidate Body of Knowledge 
and incorporates The CFA Institute Code of Ethics and 
Standards of Professional Conduct. 

Completion of the course meets the education requirements 
for Affiliate Membership and in conjunction with work 
experience the requirements for Associate Membership with 
the Financial Services Institute of Australasia (FINSIA).

UTS Business School has also achieved a CAIA Association 
Academic Partnership. The Chartered Alternative Investment 
Analyst (CAIA) Association is the world leader in alternative 
investment education.

PROGRAM OPTIONS AND STRUCTURE

Graduate Certificate in Finance

More information see: uts.edu.au/course/c11027

Master of Finance

More information see: uts.edu.au/course/c04048

Master of Finance Extension

More information see: uts.edu.au/course/c04258

Graduate Diploma in Finance

More information see: uts.edu.au/course/c07021
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CAMERON PASCOE
Analyst – Market Insights 
Rice Warner Actuaries 

“One of the major advantages for me was the proximity of the 
campus to the city. Since I was working full-time, it was great 
being able to get to uni in just 15 minutes. The university 
is also well equipped with modern facilities and engaging 
teaching staff.

One of the best parts of the degree was learning a concept 
one day, and applying it at work soon after. I clearly remember 
covering risk measures and risk-return relationships in class 
and applying those concepts at work only a few months later.  
I even consulted my notes!”

Core Subjects Master Extension Grad Dip Grad Cert

23706 Economics for Management • • • •

22747 Accounting for Managerial Decisions • • • •

25742 Financial Management • • • •

25741 Capital Markets • • • •

25705 Financial Modelling and Analysis • • •

25721 Investment Management • • •

25765 Corporate Finance • • •

25743 Advanced Corporate Valuation (Capstone) • •  

21878 Organisational Dialogue: Theory and Practice  •   

25731 International Finance  •   

25751 Financial Institution Management •

Electives

25731 International Finance*

25728 Fixed Income Analysis

25729 Applied Equity Portfolio Management

25751 Financial Institution Management*

25752 Financial Institution Lending

25762 Derivatives and Risk Management

25796 Personal Wealth Management

25782 Alternative Investments

25734 Ethics and Sustainability in Finance

25735 Mergers and Acquisitions

25733 Finance for Entrepreneurs

*Core in the Extension program
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Financial Planning

Passionate about helping others reach their 
financial goals?

You take pride in your work and thrive on helping people reach 
their financial goals. And you know that now, more than ever 
before, it’s important to be properly certified with a relevant, 
financial-planning qualification if you provide financial advice 
to clients.

At UTS, we realise that most financial planners begin their 
careers after having worked in other areas within the 
financial services industry. You deserve to have your wealth of 
experience properly recognised under the new certification 
framework developed by the Financial Adviser Standards and 
Ethics Authority (FASEA).

PEACE OF MIND FOR YOU AND YOUR CLIENTS
Our new Master of Financial Planning not only meets the 
new certification requirements, it gives you so much more. 
Designed to hone your communication skills, further develop 
your business management capabilities and give you in-
depth, comprehensive knowledge and perspectives on ethics 
in the industry, it has everything you need to be the best you 
can be in your industry and to provide the very best advice to 
your clients. 

WE KNOW YOU’RE BUSY
We know that as a finance professional you need to keep up 
with the demands of your career. Combining study with work 
can be hard. After extensive consultation with our industry 
partners, we’ve designed the Master of Financial Planning 
program so that subjects are taken in a block mode on two 
weekends, consolidated by an additional online component. 
Face-to-face interaction with a group of highly motivated 
and engaged peers allows you to blend theory and practice 
by workshopping case studies and examples that mimic key 
aspects of the financial-planning profession. All of this and 
you can continue to work at the same time! 

ALONG THE SAME LINES
If this course isn’t for you, be sure to check out the MBA with a 
major in Finance (see page 11) or our Master of Finance (see 
page 22) or Master of Financial Analysis (see page 20)

PROGRAM OPTIONS AND STRUCTURE

Master of Financial Planning

More information see: uts.edu.au/course/C04381

Graduate Diploma in Financial Planning

More information see: uts.edu.au/course/C07142

Graduate Certificate in Financial Planning

More information see: uts.edu.au/course/C11281
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Core Subjects Master Grad Dip Grad Cert

25772 Introduction to Financial Planning • • •

25773 Investments and Investor’s Psychology • • •

25769 Ethics for Financial Planning • • •

79708 Contemporary Business Law • •

77938 Introduction to Taxation Law • •

25775 Superannuation and Insurance • •

77980 Estate and Retirement Planning • •

25770 Financial Planning •  •

25774 Financial Planning as a Small Business  •   

25767 Advanced Communication for Financial Planning  •   

25768 Aged Care and Advanced Retirement Planning •

25771 Financial Planning in Practice (Capstone) •
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Marketing is key to organisational growth. 

With this advanced-level degree, you will be too. The Master 
of Marketing will help you develop the practical and strategic 
capabilities required to deliver effective marketing strategies 
in a range of professional contexts. It’s a great course for 
existing or aspiring marketing decision makers, such as 
marketing managers, business unit managers, general 
managers and chief executives – it’ll prepare you for success 
in competitive environments, and for making tough decisions 
when it counts. 

RECOGNISED BY INDUSTRY 
When you complete the Master of Marketing with the 
Marketing Communications elective, you’ll be eligible for the 
Professional Postgraduate Diploma in Marketing entry point to 
the Chartered Institute of Marketing (CIM).

ALONG THE SAME LINES 
Looking for a similar course? The MBA with a Marketing major 
(see page 11) offers a comprehensive business degree with a 
marketing specialisation. 

HERE’S HOW IT WORKS 
Students within the Masters and Extension Masters courses 
complete 3 core subjects and can then tailor the rest of  
their subjects to suit their needs based on a list of elective 
choices. Students in the Graduate Diploma and Graduate 
Certificate complete 2 core subjects and 6 and 2 elective 
subjects respectively.

LISA WHITE
Brand Manager 
Nestle

“UTS has a great reputation among industry. I asked around 
within my field and the general consensus was that ‘you can’t 
get better than UTS’.

There are many times at work when I find myself drawing on 
discussions and theories I’ve learnt in class. Being able to 
continually apply what I’ve learnt to my work has enriched my 
understanding of why we do the things we do as marketers. 
Managing work, study and family can be a tricky juggling 
act, so it’s a real personal achievement to be able to achieve 
success in my degree one subject at a time.”

Marketing
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PROGRAM OPTIONS AND STRUCTURE

Master of Marketing

Master of Marketing Extension

Graduate Diploma in Marketing

Graduate Certificate in Marketing

More information see: uts.edu.au/course/C04382

More information see: uts.edu.au/course/C04383

More information see: uts.edu.au/course/C07135

More information see: uts.edu.au/course/C11282
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Core Subjects Master Extension Grad Dip Grad Cert

24710 Buyer Behaviour • • • •

24734 Marketing Management • • • •

24790 Business Project: Marketing • •

Electives

24706 Strategic Services Marketing 24749 Entrepreneurial Marketing Management

24707 Strategic Business Marketing 24750 Marketing Analytics

24713 Marketing Channel Management in a Digital World 24752 Brand Management

24720 Introduction to Marketing Research 24759 Marketing Data Analysis

24729 Digital Marketing for Managers 24760 Pricing and Revenue Management

24730 Marketing Strategy PG Business Elective

24736 Marketing Communications 21854 Innovation, Creativity and Entrepreneurship*

24742 Strategic International Marketing 21878 Organisational Dialogue: Theory and Practice*

21929 Positive Psychology and the Self*

* Options in Extension program only.
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Lead. Don’t follow. 

The Master of Management is about taking organisations 
into the future. This course is for experienced business 
professionals who are ready for senior management roles. 
You’ll build advanced management skills and the ability to 
lead teams and organisations through challenging business 
landscapes – a critical skill in a sector that’s constantly 
changing. You’ll also develop a conceptual framework to 
identify and resolve complex business issues. 

Core subjects explore issues of leadership, strategic decision-
making, coaching and mentoring, contemporary business 
structures, systems and practices, change management, 
managing the value chain, developing sustainable work 
systems and understanding the political dynamics of business 
and organisational environments.

ALONG THE SAME LINES
Looking for a similar course? The MBA with a major in 
Management (see page 11) gives you essential business  
skills with a specialist management focus. 

MELISSA NOONAN
Head of Strategy and Operations,  
St. George, Retail Banking

“Completing my postgraduate studies at UTS was an important 
factor in developing my commercial skills to make good 
business decisions based on insight and evidence rather than 
having subject matter expertise in any one area. At the same 
time my UTS studies reinforced that people leadership is 
critical to business success. 

Since completing my studies at UTS I have held senior 
leadership positions in various parts of banking, from large 
transformation projects, Contact Centres, Commercial 
Banking, Retail Banking and Offshore. 

The postgraduate studies offered by UTS Business school 
are fantastic for people embarking on studies who have 
busy working and family lives, as the programs offer the 
option to complete Certificate, Diploma and Masters courses 
depending on the commitment that the individual can make to 
ongoing education, especially if their circumstances change.”

“Since completing my 
studies at UTS I have held 
senior leadership positions 
in various parts of banking, 
from large transformation 
projects, Contact Centres, 
Commercial Banking, Retail 
Banking and Offshore.”

Management
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Core Subjects Master Extension Grad Dip Grad Cert

21937 Managing, Leading and Stewardship • • • •

21717 Managing in International Contexts • • • •

21929 Positive Psychology and the Self • • • •

21928 People, Work and Employment • • • •

21931 Research Skills for Managers • • •

21919 Business Models and Strategic Planning • • •

21926 Managing Culture and Change • • •

21832 Managing for Sustainability • •

21927 Management Research Project (Capstone) • •

21878 Organisational Dialogue: Theory and Practice •

Electives

Students within the Master and Graduate Diploma courses can choose electives from postgraduate options throughout the Business School, while 
students in the Extension option have a predetermined list of electives to choose from. Please see handbook.uts.edu.au/bus for more information.

PROGRAM OPTIONS AND STRUCTURE

Master of Management

Master of Management Extension

Graduate Diploma in Management

Graduate Certificate in Management

More information see: uts.edu.au/course/c04287

More information see: uts.edu.au/course/c04259

More information see: uts.edu.au/course/c07018

More information see: uts.edu.au/course/c11021
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The most valuable asset in every company?

The people. Get the most out of your organisation’s human 
capital with a Master of Human Resource Management (HRM). 
You’ll build conceptual and practical knowledge of HRM in 
complex and unfamiliar work environments, and learn to 
facilitate management decision-making in both Australian 
and international employment relations contexts. Stay on top 
of your game with specialised knowledge of the strategies, 
policies and processes that underpin effective HRM, and 
engage with specialist lecturers who’ll help you critically 
explore alternative HRM models and strategies. 

ALONG THE SAME LINES 
Looking for a similar course? The MBA with an HRM major 
(see page 11) provides a broad business degree with a 
management specialisation. 

KERI O’NEILL
HR Advisor  
Department of Education and Communities

“UTS is the only university I applied to. Technical, practical, 
contemporary – they’re the words that come to mind when  
I think of UTS. It’s important to me that I can take my learning 
and immediately transform it into something that I can apply 
in the workplace. That’s exactly what I’m doing. 

Every time I start a new subject I think ‘wow, this lecturer is 
amazing!’ And they just keep coming. The depth and breadth 
of their knowledge is astounding and they’re really passionate 
about their subject matter.”

Human Resource 
Management
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Core Subjects Master Extension Grad Dip Grad Cert

21937 Managing, Leading and Stewardship • • • •

21720 Human Resource Management • • • •

21928 People, Work and Employment • • • •

21760 Performance and Talent Management • • • •

21931 Research Skills for Managers • • •

21919 Business Models and Strategic Planning • • •

21702 Industrial Relations • • •

21724 Human Resource Strategies • •

21927 Management Research Project (Capstone) • •

21878 Organisational Dialogue: Theory and Practice •

Electives

Students within the Master and Graduate Diploma courses can choose electives from postgraduate options throughout the Business School, while 
students in the Extension option have a predetermined list of electives to choose from. Please see handbook.uts.edu.au/bus for more information.

PROGRAM OPTIONS AND STRUCTURE

Master of Human Resource Management

Master of Human Resource Management Extension

Graduate Diploma in Human Resource Management

Graduate Certificate in Human Resource Management

More information see: uts.edu.au/course/c04286

More information see: uts.edu.au/course/c04260

More information see: uts.edu.au/course/c07113

More information see: uts.edu.au/course/c11198
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The supply chain is changing –  
don’t get left behind. 

New technologies, information systems and management 
approaches are disrupting traditional supply chain processes, 
making highly qualified supply chain professionals more 
in demand than ever. This degree builds value chain 
management skills and an understanding of the supply chain 
in a broader organisational context. Study fundamental 
business processes (management, project management, 
procurement) and specialist subjects (supply chain 
complexity, logistics, network design) and gain a thorough and 
highly specialised business qualification. 

ALONG THE SAME LINES 
Looking for similar courses? The Master of Management 
has an extensive management focus, while the MBA with 
a major in Operations and Supply Chain (see page 11) is 
a comprehensive business degree with a supply chain 
specialisation. 

RECOGNISED BY INDUSTRY 
Our masters and extension masters degrees are accredited  
by the Chartered Institute of Purchasing and Supply (CIPS). 
While you’re studying, you can apply to become a student 
CIPS member – it’s free. Then, once you’ve completed your 
course and three years of relevant work experience,  
you’ll be eligible for full CIPS membership.

LAUREN HOOKE
Consultant 
Supply Chain Cover Pty Ltd

“I was initially tossing up between a few universities and went 
along to a UTS postgrad info night. One of the professors sat 
down with me and talked at length about my specific situation 
and what I personally wanted to gain from my studies. I was 
really impressed with his level of knowledge and the personal 
interest that he took in making sure I made the right course 
choice and I signed up that night.”

Strategic Supply 
Chain Management
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Core Subjects Master Extension Grad Dip Grad Cert

21743 Quality Management in Organisations and Supply Chains • • • •

21741 Managing Operations within Supply Chains • • • •

21877 Strategic Procurement • • • •

21797 Strategic Supply Chain Management • • • •

22787 Business Project Management • • •

77942 Legal Aspects of Contracts Administration • • •

21947 Global Supply Chain Complexity and Risk Management • • •

21745 Services and Network Productivity with Data Analytics • • •

21832 Managing for Sustainability • •

22759 Accounting and ERP • •

37345 Quantitative Management Practice • •

21927 Management Research Project (Capstone) • •

21878 Organisational Dialogue: Theory and Practice •

21946 Global Logistics and Value Network Design •

21717 Managing in International Contexts •

21948 Organisational Improvement in Procurement and Supply Chain •

PROGRAM OPTIONS AND STRUCTURE

Master of Strategic Supply Chain Management

Master of Strategic Supply Chain Management Extension

Graduate Diploma in Strategic Supply Chain Management

Graduate Certificate in Strategic Supply Chain Management

More information see: uts.edu.au/course/c04324

More information see: uts.edu.au/course/c04325

More information see: uts.edu.au/course/c07129

More information see: uts.edu.au/course/c11199
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Are you passionate about social justice 
and leading organisations that make a real 
difference?

The Master of Not-for-Profit and Social Enterprise 
Management is for people who care about social innovation 
and justice, and who want to develop innovative solutions – 
and create economic and social value – that drive meaningful 
community change. UTS Business School has made capacity 
building of the social enterprise and Not-for-Profit sector a 
core priority. 

This course is about empowering you to realise positive  
social impact. We deeply respect practitioner wisdom and 
work side by side with students to master best practice 
techniques in establishing innovative social enterprises, 
carrying out effective fundraising campaigns, managing 
volunteers and measuring social impact. The SE and NFP 
sector is the largest sector in Australia, employing over 8%  
of all working Australians. 

Now in its 35th year, the Master of Not-for-Profit and Social 
Enterprise Management is the oldest and largest social 
purpose focused Postgraduate degree in Australia. You will 
join an elite alumni group of leaders in Australia’s community 
services, arts and culture, advocacy, union, sports, health, 
philanthropy, for-purpose business and government sectors. 
This degree is not just about what you learn from us but what 
you learn from each other. Our alumni are a tight network that 
understand that social enterprises and Not-for-profits are the 
bedrock of a democracy and a socially just society.

ALONG THE SAME LINES
Looking for a similar course? Check out the MBA with a  
sub major in Not-for-Profit Social Enterprise Management 
(see page 11). 

RUFF SLEEPERS

Ruff Sleepers is a not-for-profit which gets together once a 
month to provide a free pet washing service for the dogs of 
the homeless, free access to local vets, and to also just sit 
down and have a chat. Ruff Sleepers was founded by Course 
Director, Bronwen Dalton and students Tully Rosen and  
Linda Castellazzi (pictured). Dr Dalton says the idea for  
Ruff Sleepers came to her at the annual Sydney Homeless 
Connect day.

“As a board member of partner organisation Volunteering NSW, 
I’ve attended this amazing event and every year the longest 
queue is for the dog washing service,” she says. She started to 
think about how a regular service could be provided. Dr Dalton 
says research into the relationship between homeless people 
and companion animals has found that their attachment to 
their animals is stronger than in the general public. “There is 
evidence that keeping a pet may be beneficial for those who 
are homeless. Research suggests that companion animal 
ownership is effective at reducing loneliness and providing 
unconditional love,” she says. Dr Dalton says she hopes Ruff 
Sleepers will be another pathway to “equal, respectful and 
positive interaction” with homeless people. “A common love 
for dogs can break down social barriers. This program is about 
a community of people who love dogs and want to give them a 
treat. It’s ultimately a respectful point of connection between 
dog washing volunteers and homeless people.”

Not-for-Profit and 
Social Enterprise 
Management
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Core Subjects Master Extension Grad Dip Grad Cert

21937 Managing, Leading & Stewardship • • • •

21767 Third Sector Contexts • • • •

21778 Fundraising and Resource Development • • • •

21928 People, Work and Employment • • • •

21931 Research Skills for Managers • • •

21919 Business Models and Strategic Planning • • •

21879 Corporate Social Responsibility and Measuring Impact • • •

21817 Volunteer Management • •

21927 Management Research Project (Capstone) • •

21878 Organisational Dialogue: Theory and Practice •

Electives

Students within the Master and Graduate Diploma courses can choose electives from postgraduate options throughout the Business School, while 
students in the Extension option have a predetermined list of electives to choose from. Please see handbook.uts.edu.au/bus for more information.

PROGRAM OPTIONS AND STRUCTURE

Master of Not-for-Profit and Social Enterprise Management

Master of Not-for-Profit and Social Enterprise Management Extension

Graduate Diploma in Not-for-Profit and Social Enterprise Management

Graduate Certificate in Not-for-Profit and Social Enterprise Management

More information see: uts.edu.au/course/c04288

More information see: uts.edu.au/course/c04371

More information see: uts.edu.au/course/c07019

More information see: uts.edu.au/course/c11024
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AMY SALEH
Operations and Events Manager 
Hannover Fairs Australia

“When looking into my postgraduate options, it became 
evident that UTS was the front runner when it came to event 
management studies. The course itself covered such a broad 
range of content relating to both management practices 
in general and the events industry specifically, and each 
unit was addressed in a way that allowed for the smooth 
application of teachings to real-world scenarios. I truly believe 
that academic theory enhances practical experience in any 
case, and this course provided a really solid foundation for my 
current role which I am continuously drawing on and referring 
back to.

Event management is a challenging career that requires a 
great deal of hard work and commitment amongst many other 
qualities. One of the best things about the Master of Event 
Management at UTS is that it prepares you well for a career in 
this field, and you are able to enter the industry feeling readily 
equipped. 

If you have a passion for events, are diligent and driven, and 
are considering completing this course, my advice would be to 
take the leap – I am continuously grateful that I did.”

Event 
Management

“When looking into my 
postgraduate options, it 
became evident that UTS 
was the front runner when  
it came to event 
management studies.”

If you’re keen on life behind the scenes,  
an event management career could be just  
the ticket. 

With the Master of Event Management, you’ll learn the skills 
to deliver events of all sizes and scales, from small community 
festivals to large-scale public and sporting events. It’s a field 
full of opportunity – events are increasingly recognised as a 
powerful marketing tool, and so they’re growing in both size 
and complexity. You’ll learn to plan, promote, implement and 
evaluate events in both national and international contexts, 
and you’ll also gain fundamental business capabilities – think 
project management, leadership, business modelling and 
research skills. 

ALONG THE SAME LINES
Looking for a similar course? The MBA with a sub major in 
Event Management (see page 11) provides fundamental 
business skills and an event management focus. 
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Core Subjects Master Extension Grad Dip Grad Cert

21937 Managing, Leading & Stewardship • • • •

27765 Event Project Management • • • •

21928 People, Work and Employment • • • •

21930 Promoting Events • • • •

21931 Research Skills for Managers • • •

21919 Business Models and Strategic Planning • • •

27727 Event Creation Workshop • • •

27726 Event Evaluation, Impacts and Legacies • •

21927 Management Research Project (Capstone) • •

21878 Organisational Dialogue: Theory and Practice •

Electives

Students within the Master and Graduate Diploma courses can choose electives from postgraduate options throughout the Business School, while 
students in the Extension option have a predetermined list of electives to choose from. Please see handbook.uts.edu.au/bus for more information.

PROGRAM OPTIONS AND STRUCTURE

Master of Event Management

Master of Event Management Extension

Graduate Diploma in Event Management

Graduate Certificate in Event Management

More information see: uts.edu.au/course/c04285

More information see: uts.edu.au/course/c04368

More information see: uts.edu.au/course/c06017

More information see: uts.edu.au/course/c11038
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MARGOT HARLEY
CEO 
Rowing NSW

“When I think of business I think of UTS. The Business School 
has a great name, and the fact that they offered a Master of 
Sport Management made the choice a no brainer for me. 

I’ve been fortunate that the research done in my capstone 
subject has been able to create a real-world strategy 
because that was my biggest goal. I didn’t want to do 
research just to do it. I identified that I had an opportunity to 
actually make it mean something. What I’m most proud of is 
that I could do something that not only has helped me in my 
degree but has also been able to effect some change in the 
sport that I’m passionate about.”

Sport 
Management

“I’ve been fortunate that 
the research done in my 
capstone subject has been 
able to create a real-world 
strategy because that was 
my biggest goal.”

Sports tragic?

The Master of Sport Management pairs fundamental business 
capabilities – think leadership, management and research 
– with specialist sports management subjects, such as 
Sport Organisations, Sport Business, Sport Globalisation, 
and Critical Issues in Sport Management. You’ll gain critical, 
interpretative and problem-solving skills, and graduate ready 
to make your mark on a rapidly expanding and increasingly 
professionalised sports industry. With this degree, you’ll do 
more than just stand on the sidelines. 

ALONG THE SAME LINES
Looking for a similar course? The MBA with a sub major in 
Sport Management (see page 11) offers a broad business 
qualification plus a sport management specialisation.
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Core Subjects Master Extension Grad Dip Grad Cert

21937 Managing, Leading and Stewardship • • • •

27715 Sport Business • • • •

21928 People, Work and Employment • • • •

27732 Sport Organisations • • • •

21931 Research Skills for Managers • • •

21919 Business Models and Strategic Planning • • •

27721 Sport Globalisation • • •

21920 Critical Issues in Sport Management • •

21927 Management Research Project (Capstone) • •

21878 Organisational Dialogue: Theory and Practice •

Electives

Students within the Master and Graduate Diploma courses can choose electives from postgraduate options throughout the Business School, while 
students in the Extension option have a predetermined list of electives to choose from. Please see handbook.uts.edu.au/bus for more information.

PROGRAM OPTIONS AND STRUCTURE

Master of Sport Management

Master of Sport Management Extension

Graduate Diploma in Sport Management

Graduate Certificate in Sport Management

More information see: uts.edu.au/course/c04290

More information see: uts.edu.au/course/C04369

More information see: uts.edu.au/course/c07029

More information see: uts.edu.au/course/c11037
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Research is about answering the  
big questions. 

It’s about contributing to knowledge, and about shaping the 
future. At the UTS Business School, our research program 
spans both traditional and emerging business disciplines. It 
strives for – and achieves – academic excellence, real-world 
outcomes, and solutions that drive meaningful change in the 
world in which we live. 

As a PhD student in the Business School, you’ll gain world-
class research skills and the ability to think big about the 
issues impacting the world of business. You’ll deliver real 
research outcomes that will contribute to knowledge,  
and you’ll learn to embed innovation at the foundation  
of what you do. Best of all, you’ll be ready to lead: we’re 
committed to training the research leaders and  
world-class thinkers of tomorrow. 

THERE ARE THREE STAGES TO OUR PHDS
At UTS, our PhDs have a unique structure that’s broken into 
three key stages: 

 – Stage 1 is all about skills acquisition and development 
(including formal coursework)

 – Stage 2 drives the development of a dissertation topic, 
plus one or more joint research projects

 – Stage 3 is focused on completing your dissertation.

You’ll be supervised by at least three academics – often, one 
will be from a different discipline to ensure that the feedback 

you get is both broad and deep. 

INDUSTRY DOCTORATE DEVELOPMENT PROGRAM 
Want to see your research come to life? The industry doctorate 
is a contemporary twist on a traditional PhD. Your PhD program 
will focus on solving a real-world business problem for a 
real-world industry partner. You’ll see your chosen profession 
in action, develop a body of research that responds to the 
latest challenges in your field, and build critical skills in 
communication, innovation and commercialisation. You’ll also 
start building professional networks that could be key to your 
future career.

Options in 
Research

ALEX BELLI
PhD Candidate (Marketing) 

Inspired by Sydney’s lockout laws - which require 1.30am 
lockouts and 3am last drinks at bars, pubs and clubs in the 
CBD - Alex Belli is investigating how consumers engage in 
excessive behaviours that involve risk-seeking and over 
consumption He’s interested in how time pressure makes 
people binge drink and how that can be mitigated. 

Two-thirds literature review and one-third experimental 
work - Alex believes his research will develop the literature of 
self-control and eventually influence companies and public 
policy makers so they consider consumers’ wellbeing in their 
strategies.

“Marketing is sometimes seen as just the money-making 
department, but it is not just about making you buy an extra 
product and spending more money, marketers also try to 
make people’s quality of life a little bit better.” 
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CHRISTINA BUI
PhD Candidate (Finance)

A financial system’s stability is crucial to maintaining a 
healthy economy, yet financial systems are very fragile. 
Christina’s research focuses on bank regulation, a hot 
topic since the global financial crisis. Christina is looking 
at ways to make banks stronger so they can withstand 
any shock in the market with a particular focus on credit 
risk and creditor risk management. 

Christina’s research is the first to compare the different 
types of bank regulations in the United States and 
Australia using data from the Australian Prudential 
Regulation Authority (APRA). “I’m very excited about this 
because the US and Australia have very different 
banking systems,” she says.

“In the US the system is dominated by small banks, 
whereas Australia’s system is very highly concentrated. 
With this project, we’ll really be able to see whether 
market concentration plays any role in terms of 
devastation and financial stability.”

RESEARCH DEGREES

Course Duration

Doctor of Philosophy (Management, Accounting, Marketing,  
Finance, Health Economics, Business Analytics)

4 years full-time or 8 years part-time

Doctor of Philosophy (Economics) 4 years full-time or 8 years part-time

4141
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MINIMUM ENTRY REQUIREMENTS
A recognised bachelor’s degree or 
equivalent. Applicants who do not have 
an undergraduate degree but who have 
extensive relevant work experience in 
a related field and can demonstrate the 
capacity to undertake tertiary level study 
may also be considered eligible for entry 
into the graduate certificate. 

Email our staff with any questions about 
entry or recognition of prior learning: 
business@uts.edu.au

HOW TO APPLY –  
LOCAL APPLICANTS
Applications for postgraduate coursework 
programs can be submitted online at  
business.uts.edu.au

2019 APPLICATIONS
Offers are made progressively  
from late September 2018. 

ON-TIME APPLICATION  
CLOSING DATES
On-time application closing dates vary 
depending on which course you apply for.

Advanced MBA: 
30 November 2018 (February Session)

Executive MBA: 
31 January 2019 (Autumn Session)

All other courses: 
31 January 2019 (Autumn Session) 
28 June 2019 (Spring Session)

FEES
For further information on fees  
for postgraduate students at UTS,  
visit fees.uts.edu.au

ALUMNI ADVANTAGE
UTS Alumni are eligible for the new Alumni 
Advantage, which provides a 10% saving 
on full fee paying degree programs.  
For more info on your eligibility visit:  
alumni.uts.edu.au/advantage

FEE-HELP
FEE-HELP is a government loan scheme 
that assists eligible local students to pay 
their tuition fees. 

Using FEE-HELP means you do not have 
to pay for your tuition fees up front. You 
can inform your employer that you have a 
FEE-HELP loan and they will withhold your 
payments through the PAYG tax system. 

If your postgraduate degree is related to 
your employment, your tuition fees may 
be tax deductible. For more information, 
contact your financial adviser or the 
Australian Tax Office (ATO) ato.gov.au 

For more information about FEE-HELP  
Tel: 1800 020 108  
Web: studyassist.gov.au

How to apply

INTERNATIONAL APPLICANTS
Please note this guide is not intended for 
International students and not all courses 
are available to international students. 

Course information for international 
students is available in the relevant UTS: 
International Course Guide.

Free call within Australia: 1800 774 816 
Tel outside Australia: (+61 3) 9627 4816 
Email: international@uts.edu.au 
Web: uts.edu.au/future-students/ 
international

ENGLISH LANGUAGE PROFICIENCY
If your previous studies were undertaken 
in an overseas country you may need to 
provide evidence of English proficiency. 
For details please visit: uts.edu.au/
future-students/international/
essential-information/entry-
requirements/english-language

FURTHER INFORMATION
Contact our Student Advisors on:

Tel: 02 9154 3074 
Email: business@uts.edu.au 
Web: business.uts.edu.au

ATTEND AN  
INFORMATION SESSION
To ensure you receive the very best 
information to better equip your decision, 
we offer a range of information evenings 
including course-specific sessions 
and general information about our 
postgraduate courses.

For a list of dates and to register your 
attendance visit business.uts.edu.au
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Disclaimer: The information in this brochure 
is correct as of September 2018. Changes in 
circumstances after this date may alter the 
accuracy or currency of the information. UTS 
reserves the right to alter any matter described 
in this brochure without notice. Readers are 
responsible for verifying information that 
pertains to them by contacting the university.
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Innovative, 
practice-based 
education and high 
impact research.
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Connect with us
For advice or information  
go to business.uts.edu.au  
or call 02 9514 3074
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