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Why Communication at UTS? 
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in the QS World University 
Rankings by Subject 2018. 



It’s more important to do the right 
thing than do things right
Doing things right is important 
in all fields of work. But, as the 
eminent management consultant 
Peter Drucker said, it is even more 
important to do the right thing. 
This means understanding and 
developing strategy, not just tactics. 
In this course students learn how to 
plan and implement communication 
that effectively achieves the 
objectives of their organization.

Integrated theory and practice 
The UTS approach to learning 
combines practical knowledge 
and experience with theory and 
critical thinking that helps identify 
best practice and raises important 
questions about issues such as 
ethics and stakeholder and  
societal interests. 

Why Strategic  
Communication at UTS?

Transdisciplinary innovation
This advanced degree is a 
collaboration between the leading 
UTS School of Communication, 
the UTS School of International 
Studies; and UTS Business School, 
giving students access to the latest 
thinking in global management as 
well as communication.

Field visits and internships
Students have the opportunity 
to undertake internships in a 
commercial, government or 
non-profit communication 
department or an agency to gain 
practical knowledge and field 
visits to professional advertising, 
public relations and/or digital 
communication offices are arranged 
in some subjects. 

Technological change is a feature of contemporary life  
and work. Nowhere is this more evident than in 
communication – social media; data analytics; the 
use of ‘big data’; artificial intelligence (AI). More than 
evolutionary progress, there is disruptive change that 
is creating concerns about privacy and disinformation. 
There is also social, cultural and political change such 
as a decline in public trust. At the same time, there are 
new opportunities to engage and connect.

Communication professionals today need to be up to date with 
technology and changes in society. Even better, they need to be 
leaders able to advise government, corporations and organisations on 
effective strategic communication.

If you are seeking to advance your career to a senior role in corporate, 
government, or organisational communication, public relations, or 
advertising, this course will equip you with advanced knowledge in 
strategic communication planning, understanding audiences, and the  
use of a range of digital communication technologies. 

Distinguished academics and 
industry leaders as lecturers
This course is delivered by a 
combination of senior academic 
researchers and leading  
industry professionals.

Professional recognition 
Programs in the public 
communication discipline at 
UTS are accredited by the Public 
Relations Institute of Australia 
(PRIA). Students have access to free 
student membership of the PRIA and 
graduates have an accelerated path 
to professional membership of  
the PRIA.

Introduction



Master of  
Strategic Communication 

CAREERS
 – Corporate communication manager

 – Public relations manager

 – Marketing communication manager

 – Advertising account executive

 – Senior communication officer (corporate, 
government or non-profit organisation)

 – Public affairs manager

 – Stakeholder or community  
engagement executive

ADMISSION 
REQUIREMENTS
For the Master’s Degree applicants 
must have completed a UTS recognised 
Bachelor’s Degree, or an equivalent or 
higher qualification, or submitted other 
evidence of general and professional 
qualifications that demonstrates potential 
to pursue graduate studies. For applicants 
with a Bachelor’s Degree: the degree must 
be in field of education, management 
and commerce, society and culture (e.g. 
Bachelor of Arts), or creative arts. If the 
degree is not in the field of education, 
management and commerce, society and 
culture, or creative arts; applicants must 
have a minimum of two years’ related 
professional work experience.

For applicants with a Master’s Degree, 
Graduate Diploma or Graduate Certificate, 
the qualification can be in any field of study. 

GRADUATE DIPLOMA
For the Graduate Diploma in Strategic 
Communication applicants must have 
completed a UTS recognised Bachelor’s 
Degree, or an equivalent or higher 
qualification, or submitted other evidence 
of general and professional qualifications 
that demonstrates potential to pursue 
graduate studies.

Applicants who have not met the admission 
requirements (for both Master and 
Graduate Diploma) must provide:

 – A personal statement

 – A CV

C04384

6 Core Subjects and 3 Electives

1.5 years full-time or equivalent part-time

The Master of Strategic Communication equips you with the skills to provide 
effective communication across cultures and influence the digital world with 
strategy informed by contemporary management. 

CORE SUBJECTS (COMPULSORY)

 – Emergent Media Practices

 – Corporate and Marketing Communication

 – Contemporary Advertising Practice

 – Organisational Communication and Culture

 – Stakeholder Engagement

 – Professional Practice

ELECTIVE SUBJECTS (STUDENTS CHOOSE 3 OF THE FOLLOWING)

 – Exploring Human Communication: Theories and Practice

 – Understanding and Engaging Audiences 

 – Strategic Communication and Integration

 – Influence in the Digital World

 – Intercultural and International Communication

 – Managing Public Communication

GRADUATE DIPLOMA 
OF STRATEGIC COMMUNICATION

C06129
4 Core Subjects and 2 Electives

1 year full-time or equivalent part-time

The Graduate Diploma of Strategic Communication equips you with the skills in 
traditional and digital forms of strategic communication to write effectively,  
present professionally and implement various forms of disciplinary knowledge  
into various environments to achieve organisation objectives.

Strategic Communication offers an articulated program. The Graduate Diploma  
and Master’s degree share subjects, allowing credit recognition to articulate  
from a Graduate Diploma to a Master of Strategic Communication.



“It’s important communicators understand the future 
challenges in the workplace so they can help their 
organisations and leaders navigate them. I believe having  
a postgraduate degree gives communication 
professionals the edge in the industry. Having both the 
technical ability which you learn while working, combined 
with theory which you learn in a postgraduate degree, 
gives you a much broader perspective on best practice. It 
also provides you with the tools you need to build brands 
and engage employees”.

Andrew Cooper 
Head of Communication, KBR Australia

Check out this video on 

StratComm.uts.edu.au 

Industry Links 

Watch Distinguished Professor of Public Communication, Jim Macnamara and Former Director 
of Citi AU/NZ Internal Communications, Suzanne Houweling, discuss our new discipline in 
Strategic Communication. 

https://www.uts.edu.au/future-students/communication/postgraduate/strategic-communication


How to apply
DOMESTIC STUDENTS

You can apply to study postgraduate 
coursework at UTS online via the UTS 
Online Application System, or at one of 
our Postgraduate Expos or Postgraduate 
information sessions. Find out everything  
you need to know about upcoming 
information sessions at uts.edu.au/events

INTERNATIONAL STUDENTS

You should visit the International Students 
Applying to UTS page for full instructions  
on how to apply.

Connect with us
 UTSFASS
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